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Our marketing graduates are represented at
leading national and international compa-
nies working in positions such as marketing
consultants, brand managers, marketing
research analysts and media planners.

Craduates take a different path and progress

on to postgraduate study, notably at presti-
gious UK institutions.

MODULES

YEAR ONE

UK degrees are three years long whereasin China they are
four, therefore we do accept students with certain
qualifications directly into Year Two, which is the start of
the main academic programme. Most students, however,
enterinto Year One, which provides you with arange of
interesting modules, language classes and core skills for
your degree.

YEAR TWO

INTRODUCTION TO FINANCIAL ACCOUNTING AND
ACCOUNTABILITY

QUANTITATIVE METHODS

FUNDAMENTALS OF MARKETING

INTRODUCTION TO ORGANISATION AND MANAGEMENT

FOUNDATIONS OF FINANCE

CONSUMER BEHAVIOURS

INTRODUCTION TO HUMAN RESOURCE MANAGEMENT

INTRODUCTION TO INTERNATIONAL BUSINESS AND
MANAGEMENT

YEAR THREE

QUALITATIVE RESEARCH METHODS IN MANAGEMENT
RESEARCH

INTEGRATED MARKETING COMMUNICATIONS

RETAIL MARKETING

CORPORATE SOCIAL RESPONSIBILITY

MARKET RESEARCH

ENTREPRENEURSHIP

E-MARKETING: STRATEGIC AND TECHNIQUES

SERVICE MARKETING

YEAR FOUR

Compulsory modules:
FINAL YEAR PROJECT (PHASE IAND I1)

INTERNATIONAL MARKETING

RELATIONSHIP MARKETING

CRITICALISSUES IN MARKETING

MARKETING STRATEGY

Optional modules:
PSYCHOLOGICAL APPROACHES TO DECISION-MAKING

BUSINESS IN THE ASIA-PACIFIC REGION

CORPORATE COMMUNICATION

MANAGING PEOPLE

INTERNATIONAL ECONOMIC RELATIONS

E-BUSINESS MODELS AND STRATEGIES

STRATEGIC MANAGEMENT AND BUSINESS POLICY
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Marketing plays a key role in the success
of any organisation. It is not just about
advertising and selling, but alsoa
process of creating value for customers
and building customer relationships.

The BA Marketing programme will
provide you with the knowledge, skills,
business awareness and confidence that
will enable you to succeed in marketing
and the wider business world. By learning
how firmsidentify their target markets,
position their products and satisfy their
customers' needs through arange of
marketing strategies, you will learn to
appreciate the nature of marketing and
theimportantroleit playsin creating
competitive advantage for an organisation.

The programmeis delivered in the
International Business School Suzhou
(IBSS), one of an elite group of institutions
worldwide tobe accredited by the
Association to Advance Collegiate Schools
of Business (AACSB), European Quality
Improvement System (EQUIS) and
Association of MBAs (AMBA). IBSSwas the
youngest business school to achieve the

triple accreditations.
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KNOWLEDGE AND SKILLS

By the time you graduate from the BA Marketing, you will
have:

m acomprehensive understanding of marketing theories
and consumer behaviour

the ability to develop a professional marketing plan for
business clients

the skills to apply arange of marketing tools and
techniques to critically address specific business
situations

the ability to apply a range of qualitative and quantitative
research methods to make informed marketing decisions

arange of intellectual, interpersonal and technical skills
thatare relevant to marketing and business
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International Business School Suzhou (IBSS) offers
aunique blend of Western and Chinese academic
practices. Our 150 international staff are an
impressive mix of top researchers and experienced
business professionals.

For our corporate partners, we offer customised
workshops, seminars, and multi-month cross-
disciplinary programmes for all managerial levels
as well as online and offline open enrolment
programmes.
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Xi’an Jiaotong-Liverpool University is an
international joint venture university founded by
Xi’an Jiaotong University in China and the
University of Liverpool in the United Kingdom. As
an independent Sino-foreign cooperative
university, it captures the essence of both
prestigious parent universities and is the first and
only one of its kind approved by the Ministry of
Education in China.
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