ISBN 979-8-88648-112-9
Price: $16.00 &Science Culture Publishing House




In today's rapidly evolving world, shaped by Al, virtual reality, and social
media, we must consider how these technologies influence our perception
of reality. Are we, for the first time, living within a constructed narrative?
Unlike traditional science, which predicts and outlines the future, culture—
with its imaginative storytelling—defines what is desirable and encourages
us to pursue it, thereby shaping reality to our aspirations, with science
supporting this vision.This concept, where fiction guides reality, leads us to
create a world inspired by our narratives.

Chinese heritage, with its rich history, offers a foundation for a cultural
revival that emphasizes harmony over haste and community over imposed
ideals. Deeply rooted in rituals, behaviors, and adornments, it carries a
progressive energy that surpasses time, providing insights into an unfolding
future. These complex expressions—such as communal rituals or layered
symbols of self-expression—attest to the richness of our environment,
fostering an ecosystem where identities blend and physical landscapes
reflect inner worlds. In addressing environmental challenges, the solution
lies not solely in technology but in reimagining daily life. This transformation
begins with culture, emerging from the authentic character of its people
and their inherent skills.

By embracing our envisioned selves—representations of our deepest
narratives—we design environments that celebrate social unity and
promote sustainability. This vision goes beyond mere criticism, inviting us
to embody the roles we aspire to. It proposes a society where clothing,
rituals, and behaviors form a new language, evolving naturally into a living
ecosystem. This is not a return to the past, but a fresh start—crafting a
modern Chinese landscape that shapes a vibrant, interconnected future,
where we create, live, and care for our surroundings. It envisions living
sustainably within our environment, where all forms of life and non-life
coexist harmoniously.

——dJurgen Bey



Design

Dimsum

In 2025, the exhibition returns with an evolved theme of ‘Home Well-being,’
showcasing 15 potential brands from around the world that are at a pivotal mo-
mentin their expansion into the Chinese market. While these emerging brands
are not yet widely established in China, they stand out for their unique cultural
DNA, commitment to sustainability, and innovative product offerings, which
align perfectly with the evolving demands of local consumers. This special

exhibition emphasizes the pathways for cross-cultural design transformation.



Home Well-Being

In 2025, Design Dim Sum will focus on the theme of “Home Well-Being,” selecting 15 global
brands that are at a critical stage in expanding into the Chinese market, covering categories
such as furniture, lighting, and fragrance. Although these brands have not yet entered China on
a large scale, their unique cultural DNA, sustainable practices, and product innovation demon-
strate a high level of compatibility with the demand for consumption upgrades in China. This
exhibition will not only showcase products but also focus on exploring cross-cultural design
transformation pathways, market insights, and localization strategies. It aims to provide interna-
tional brands with a “buffering experimental field” to help them enter the Chinese market while
injecting fresh design energy into China’s home industry. This is a precision incubation project
focused on long-term value.

Curatorial Social Background and Thought

A Little Design, Gathering a World of Possibilities: The Curatorial Thinking of Design Dim Sum
The concept of Design Dim Sum stems from a simple yet important idea: at a large-scale ex-
hibition like CIFF Guangzhou, after browsing through dozens of exhibition halls, visitors need
a space to take a brief rest. Here, they can not only relax but also participate in forums, learn
about international trends, and experience the spark of collision between international design
and the Chinese market.

In 2024, Design Dim Sum, curated by Hongchao Wang, focused on the background of global
supply chain changes, exploring how design can drive the upgrading of Chinese manufacturing
and analyzing the collaborative systems needed for creative implementation. The exhibition cre-
ated a dialogue platform between international design thinking and Chinese industry resources,
helping emerging design brands find localization entry points in the Chinese market.

In 2025, Design Dim Sum returns with an even clearer theme: “Home Well-Being”. This exhibition
select 15 global brands at a critical stage of expanding into the Chinese market, covering fur-
niture, lighting, fragrance, and more. These brands, though not yet fully present in the Chinese
market, have unique cultural DNA, sustainable development principles, and product innovation
that align closely with the consumption upgrade trends in China. This exhibition is not just a
product showcase but also a deep exploration of cross-cultural design transformation, market
insights sharing, and localization strategies.

By creating Design Dim Sum as a “buffering experimental field,” we aim to provide international
brands with a space to test and adjust before entering the Chinese market, helping them better
understand market needs and gradually adapt to local aesthetics and lifestyles. This process
will also inject fresh design energy into China’s home industry, helping it evolve in the interna-
tionalization process. This is not a exhibition or a cultural export but a precision incubation action
focused on long-term value.

Curatorial Process: A Journey of Global Design Exploration

Hongchao Wang, as curator, designer, and scholar, deepens his design practice from multiple
perspectives. His work focuses on how design can improve life by merging aesthetics with func-
tionality, and through curation, he delves deeper into the exploration of social design, seeking
answers at the intersection of design, social needs, and cultural integration. For Hongchao,
curation is not just about displaying design works but about creating a special platform for
cross-cultural dialogue, reflecting on design’s role in globalization.

Hongchao Wang focuses on promoting deep interactions between design brands and the Chi-
nese market. He sees Guangzhou, with its long history as an international trading city, as an ideal
platform to explore the multidimensional fusion of design, commerce, and culture. He believes
that design is an expression of aesthetics and a power to solve real problems and shape future
living. Design Dim Sum not only helps international brands enter China but also explores the
market nationwide, providing diverse design inspiration to Chinese consumers.

Hongchao Wang personally visited multiple countries—from Europe to Dubai, from Japan to the
United States—immersing himself in various design ecosystems and engaging in in-depth dia-
logues with brand founders and leaders. His goal is to identify brands that are not only capable
of entering the Chinese market but also genuinely willing to explore it.

Reflecting on 2024: An Unexpected Success

Design Dim Sum 2024 achieved unexpected success. As the first large-scale curated exhibition,
the curatorial team was confident in the concept but could not anticipate the overwhelmingly
positive feedback it received.

In that year, the global supply chain was undergoing profound changes, and many participating
designers had already been deeply involved in the Chinese market, forming close ties with local
factories and supply chains. They not only recognized China’s global manufacturing leadership
but were also willing to contribute more design work to inspire the Chinese market. In the fo-
rums and discussions, they openly shared their insights on Chinese manufacturing and design
industries, pointing out both the advantages and shortcomings of the sector, creating a highly
valuable cross-cultural exchange.

Moreover, Design Dim Sum was the only fully English-curated section at CIFF, which quickly
became an important link between international designers, brands, and the Chinese market.
Unlike traditional exhibitions, the audience for Design Dim Sum was not just regular consumers
but professionals with a passion for design. It became a window for the South China design
community to engage with global design ideas, offering more local designers the opportunity to
connect with cutting-edge international design thinking.

As the exhibition progressed, Design Dim Sum even earned the affectionate nickname of “Little
Milan.” Many visitors began to habitually say, “See you at Little Milan.” This was very gratifying for
us, as it meant that the curatorial concept had been widely recognized and naturally integrated
into the exhibition atmosphere.

“Dim Sum” — A Metaphor from Culinary Culture to Exhibition Format

Perhaps Design Dim Sum'’s success is also partly due to the inherent resonance of “dim sum”
culture among Chinese people. In China, dim sum is not only a type of food but a social activity.
People sit together, enjoy small but exquisitely crafted pieces of food, sip tea, and converse. This
is not only a daily culture but a unique lifestyle.

In many ways, the exhibition mirrors this experience: each brand is like a delicately crafted piece
of dim sum—small in size but deeply meaningful. Visitors do not need to spend a great deal
of time deeply understanding each brand, but in the relaxed atmosphere, they can “sample”
design ideas from different countries, listen to brand leaders tell their stories, and engage in
conversations with global peers about the future of design.

At Design Dim Sum, each visitor can:Listen to designers and brand leaders from around the
world discuss their design philosophies.Experience meticulously curated design works and gain
inspiration in a relaxed environment.Take a break within the exhibition space while engaging with
the latest global design trends.

This exhibition format has been highly appreciated because it aligns with the modern way peo-
ple consume information: it is lightweight yet thought-provoking.

Looking Ahead: A Long-Term Dialogue

Today, Design Dim Sum has become more than just an exhibition—it has become an important
platform for promoting global design and facilitating communication with the Chinese market. It
carries an evolving curatorial philosophy and has witnessed its transformation from an experi-
mental concept to an industry-recognized success. In 2025, Design Dim Sum will stay true to its
original mission: to offer visitors a space where they can rest, explore the world, and discover the
future of design. As curator, | hope that in the coming years, this platform will continue to deepen
its impact, creating closer connections between international brands and the Chinese market. |
envision Design Dim Sum as a true cultural bridge that links global design perspectives with the
needs of Chinese consumers. Just like the authentic dim sum culture—It's not about quantity; it's
about quality. Each encounter should be an unforgettable experience.



Design Dim Sum and Cross-Cultural Goods

Design Dim Sum is an annual design event, always known for its flexibility and forward-thinking
approach. Each year, Design Dim Sum adjusts its theme based on current social issues and
global events, ensuring its discussions stay relevant to contemporary topics. For instance, this
year's Design Dim Sum focuses on how cross-cultural niche lifestyle goods can improve life.
Through the showcase of global design brands and discussions, it explores how these innova-
tive designs can improve the way modern people live.The core of 2025 Design Dim Sum lies in
the diversity of cross-cultural design products, no longer simply emphasizing manufacturing ca-
pabilities but instead conveying lifestyle quality through unique products, thus promoting cultural
and design exchange between global and Chinese markets. The mission of Design Dim Sum
is to SYNC with global design trends through CIFF every year, utilizing multiple perspectives to
deeply explore how global cultures approach and reflect on the idea of better living.

Rooted in CIFF Guangzhou, Facing the World

Guangzhou, as a thousand-year-old commercial hub, has long been an important gateway for
China’s opening up and a key platform for international design brands entering China. By lev-
eraging CIFF, Design Dim Sum has successfully connected global design with the Chinese
market, providing a unigue opportunity for international design brands to expand into China. The
curatorial journey of Design Dim Sum is a deep exploration across borders and a vivid cultural
exchange. Here, we do not just display design works; we strive to create meaningful connec-
tions, allowing design to truly integrate into people’s daily lives. In 2025, we will continue to push
forward and write new chapters for Design Dim Sum.

Curatorial Vision and Goals
Curatorial Vision: Design Empowering Life

The theme of 2025 Design Dim Sum, “Home Well-Being”, aims to showcase how design em-
powers everyday life through functionality, aesthetics, and innovation. This is not just a product
showcase but an exploration of how design enhances quality of life and responds to the increas-
ing demands of consumers.

Curatorial Goals

Promote international exchange for cross-cultural design brands: Through global brand show-
cases and forum discussions, Design Dim Sum helps international brands form strong con-
nections with the Chinese market.A flexible design platform: Every year, Design Dim Sum ad-
justs its theme based on current social events to ensure its discussions remain timely, sparking
cross-cultural design innovation and transformation in lifestyles.SYNC with the world: Design
Dim Sum’s mission is not only to showcase but also to ensure that CIFF remains aligned with
global design trends, using diverse perspectives to promote cultural and design collisions.

Exhibition Content and Participating Brands

2025 Design Dim Sum will showcase niche design brands from various countries, covering
products in furniture, lighting, fragrance, and accessories.

1.Fogia (Sweden)
Website: fogia.com/global

Fogia is an award-winning Swedish design company and furniture manufacturer that collabo-
rates with some of the most forward-thinking contemporary designers. Rooted in Scandinavian
design aesthetics, Fogia’s timeless creations are handmade in its own factories, following strict
quality and structural standards and using high-end materials and exquisite craftsmanship.
Whether designing for homes or public spaces, its works achieve a perfect combination of ele-
gance and practical functionality through a deep understanding of craftsmanship and structure.

2.Karimoku (Japan)
Website: karimoku-case.com

KARIMOKU is a leading Japanese wood furniture manufacturer with a history dating back to
1940, originating from a timber merchant. By creating wooden furniture, it provides suggestions
for creating new living spaces. The presentation of materials and the charm that does not fade
with time are goals that KARIMOKU CASE strives to achieve. KARIMOKU CASE brings these
goals to life through designs handled by architects. After rethinking the relationship between
space and furniture, KARIMOKU CASE presents furniture designs with unique design sensibili-
ties, showcasing spaces that fully express the brand’s philosophy.

3.0luce (ltaly)
Website: oluce.com/en/

Oluce is one of Italy’s oldest lighting design brands, founded in 1945 by the design master Gi-
useppe Ostuni. The brand is known for its outstanding craftsmanship and its aesthetic and tech-
nical research on light, blending design with functionality. Oluce’s products transcend fashion
trends and have become a symbol of Italian design. The brand has collaborated with renowned
design masters such as Vico Magistretti and Joe Colombo to produce many iconic lighting
fixtures. Today, Oluce remains active in the international market, leading the lighting trend with
innovative designs and high-quality products.

4.0pinion Ciatti (ltaly)
Website: opinionciatti.com/en

Opinion Ciatti, born in Tuscany, ltaly, has been a symbol of high-end furniture design since 1950,
founded on the concept of “integrating art into life.” The brand merges traditional craftsmanship
with modern design, using minimalist lines, natural materials, and restrained color aesthetics to
interpret the idea of “less is more.” Its signature products, such as the Lipparini series and Targa
armchair, combine artistic form with practical function to meet diverse living needs. Following a
sustainable approach, the brand uses FSC-certified wood, eco-friendly paints, and collaborates
with local artisans to extend the lifecycle of its products. Each piece embodies the artisan’s
dedication to detail, from hand-polished wood grains to plant-tanned leather, exemplifying the
essence of “Made in Italy.” During the exhibition, visitors can touch the materials and watch
documentaries to feel the brand’s soul of “art and life coexist.”



5.CHANGPHEL (Tibet, China)
Website: https://changphel.com/

CHANGPHEL is a high-end home lifestyle brand rooted in the Himalaya-crossing region. We
cherish the life and art of the snowy homeland. Adhering to a simple approach, we blend Ti-
betan traditions with contemporary aesthetics to create high-quality home products for today.
“CHANGPHEL"” means “northern Xizang wool” in the language of Tibetan. The selection of
materials and the production process of CHANGPHEL rugs carry the wisdom of ancient Tibetan
culture and the harmonious coexistence of human beings and nature. In an era where time is the
ultimate luxury, we insist on a purely handmade pace and a close-to-nature approach. We infuse
the thickness of history and the warmth of life into every knot of our rugs through the hands of
our artisans. Far mountains, near heart. In the thin air, life is thriving. We hope our creations bring
you warmth, companionship, passion and courage to pursue life.

6.BeCandle (Hong Kong, China)
Website: becandle.com.hk

BeCandle is a fragrance manufacturing company founded in 2012 in Saigon, Hong Kong, Sai-
gon, a place known as the “back garden” of Hong Kong. It owns its own candle and fragrance
product manufacturing factory in Hong Kong and employs a vibrant artisan team who carefully
and passionately attend to each piece to ensure the quality of every product. BeCandle works
closely with top international perfume companies and perfumers to develop its fragrance library.
With an in-house laboratory, the company has the capability to provide custom fragrance cre-
ation and development, collaborating with brands and businesses across various industries to
create unique fragrances and products.

7.Kar (Mainland China)
Website: kar-studio.com

Kar is a home aesthetics brand from China, founded by Steven Yeung in 2020, combining East-
ern Wabi-sabi spirit with contemporary aesthetic attitudes to present a unique aesthetic world.
The brand name “kar” comes from the Sanskrit “karma,” embodying an internal philosophical
pursuit. We believe that all aesthetics and inspiration come from the causal relationship between
time, nature, and spirit. Our creations are emotional, exploring the essence of beauty through
primitive and harmonious forms while maintaining a focus on the tactile feel of craftsmanship.
Kar conveys the brand'’s aesthetic values through furniture, space, and lifestyle, achieving a
balance between life and art.

8.Nosedit (Hong Kong, China)
Instagram: nosedit_official

Nosedit® is led by Sinthia, an experienced curator with extensive experience in brand man-
agement for well-known brands like Fresh, Jo Malone, and Charlotte Tilbury. Despite the high
demands of her career and being a mother of two children, Sinthia always finds comfort in the
magic of scents. Trying different perfumes’ calming effects provided her with an urgent need to
escape from the pressures of everyday life. This personal journey inspired her to create nose-
dit®—a space where others can also experience relaxation and calm through beautiful scents.

9.ASTIK (Germany)
Website: astik-living.com

ASTIK is a new high-end interior brand focusing on providing innovative design and high-qual-
ity home solutions for urban residences. Drawing inspiration from modern urban lifestyles, the
brand aims to create home products that combine aesthetics, functionality, and sustainability.
ASTIK works with renowned global designers to redefine interior design from a fresh perspective
and optimize urban living spaces. The brand emphasizes modular design, eco-friendly materi-
als, and durability, providing flexible, multifunctional home products for high-density urban envi-
ronments to improve quality of life. Following the principles of sustainability, ASTIK pays attention
to environmental protection and resource optimization in the design and manufacturing process,
using intelligent and humanized innovations to maximize the value of limited spaces and create
more comfortable and efficient urban living experiences.

10.0PEN OBJECT (Mainland China)

OPEN OBJECT is a Chinese ceramic design brand established in 2017, reinterpreting the con-
cept of “Chinese ceramics” through a fusion of modernist style and existing ceramic craftsman-
ship. OPEN OBJECT seeks simple forms and proportions, striving to capture eternal, balanced
beauty. The “Hundred Earth, Hundred Objects” is a tableware project initiated by OPEN OBJECT
in 2024, hoping to integrate objects into the daily life of contemporary people in a practical and
usable way. “Earth” represents both the material for ceramics and the various soils of different
lands. The project aims to use the characteristics of materials and technical expertise from var-
ious ceramic production regions to display the cultural context and folk arts of different areas,
blending them with OPEN OBJECT's consistent modern, minimalist, and pure aesthetic, bringing
an aesthetic feast to daily life.

11.alter labss (Taiwan, China)
Website: alterlabss.com

A narrative furniture and design brand nurtured by cultural fusion and a good atmosphere, creat-
ing eclectic designs through unusual measurements and non-standard standards. The furniture
product series maintains its practical functionality, tactile materials, and lifestyle.

12.ARIAKE (Japan)
Website: ariakecollection.com

A furniture brand co-founded by Hirata Chairs and Legnatec in Saga Prefecture, Japan, aiming
to blend traditional craftsmanship with modern design. The brand name comes from the Ariake
Sea in Kyushu, symbolizing a new beginning. Since its establishment in 1963, Hirata Chairs and
Legnatec have focused on producing high-quality furniture, with Hirata Chairs known for their
fine dining tables and chairs, while Legnatec is renowned for innovation and flexibility. Ariake
aims to drive furniture innovation and cultural inheritance through global designer collaborations
and intensive workshops that combine design and manufacturing. Its products use high-quality
wood and special dyes, showcasing a perfect fusion of Japanese tradition and modern aes-
thetics. Ariake is not just a furniture brand but a lifestyle advocating for quality living and inner
tranquility, aiming to create warm and comfortable spaces through furniture.

13.Davide Groppi (ltaly)
Website: davidegroppi.com

Davide Groppi is a renowned lighting brand from lItaly, founded by designer Davide Groppi
in 1988. The brand is characterized by simplicity, lightness, emotion, invention, and amaze-
ment, perfectly blending light and space. It provides unique lighting solutions for residential,
commercial, public, office, event, restaurant, museum, and hotel spaces. Its iconic products,
such as Moon, Infinito, and Sampei, have won international design awards and are recognized
worldwide.

14.MOSAIC (Mainland China)

MOSAIC: A Hub for Design Exploration and Innovation MOSAIC—short for Multidisciplinary Ob-
jects, Systems, Art, Innovation, and Creativity—is an concept store emerging from the Industrial
Design Department at XJTLU. Unlike traditional design studios or retail spaces, MOSAIC is a
platform for showcasing early-stage concepts, experimental designs, and visionary ideas. As
a fusion of academic research and creative exploration, MOSAIC highlights innovative design
thinking, sustainable approaches, and the intersection of technology and culture. Through spec-
ulative prototypes, multidisciplinary collaborations, and conceptual artifacts, we invite external
partners—industries, researchers, and creative minds—to engage with our ideas, co-develop
future projects, and bring pioneering concepts to life. This exhibition offers a first glimpse into
the potential of MOSAIC, illustrating its role as a bridge between academia and real-world ap-
plications.
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FogiaR—REFRIFRANIREIRIT AR ETISRE, 5455 —LEEREERNSRIRITITSE,
SRHTERINAEINSITSEFAIRE, Fogia ROIKIEZMRISEBAIECRIT $FTHUE, BE™
BHRSHEDE, RESHMHSERELIZ., TIERARELEAHTENRITHIFm, 08
IR TEFNEDANRZIER, T TSRS S,

2.Karimoku (B%)
www.karimoku-case.com

KARIMOKU BIRIARSSRERIARIRE T 1940 FAIAMEA, EHAEMEHIARRRERISH,
BEEEARRE, PHEUEFFTNEETETREN. MRFEESHNEMS LR ASE R ET
BIRAYE S, X2 KARIMOKU CASE S5 1R 8 ZE LI B iR, KARIMOKU CASE IE2
BITEFRITIPATRSRANRITER, BXENERERZMNEERE, SHRETESRENX
FZE, FERRE—RRITBNSTARE, RURERS BEIRSESHZE,

3.0luce (BXH)
https://www.oluce.com/en/

Oluce REARIHLRISARIBIRRITaah@ e —, Az 1945 &, EIRITAIT Giuseppe Ostuni
Bl3Z, mRELLSRIBIE T 2 CHIEZ SRS, KRt 5I8ETEES, Oluce B9
FERESHESERER, MRABARNZITAORMSAE, mRESZSANRITAIME(E, M Vico Magis-
tretti #1 Joe Colombo, HERTARZIFEMITE, W15, Oluce RAERERERTH L, LIEHENR
TS5 S [RERIE .

4.Opinion Ciatti (BEXF)
www.opinionciatti.com/en

Opinion Ciatti, FEEFEAFHEIFN, B 1950 FLL LZRBAER" HER, fSHER
BitiIE. mERSERAFTIZSMARIT, DURE%S. RAMENRGNerEs, &
B ORIRE, HARSMrma Lipparini 2715 Targa HKF4, REZAKSSELALRE, #E
ZEERETR, FFUFEEES, KAT FSCINEAM. IMRHR, SAMEASIE, Tk
FrEnEl, SHEREERGEANATIINEG, NFLIEASGEENENINE, ¥8 22X
FHNE" HOSEE. ERED, UAREIMEME. WELRE, B RSEEHE" NRER

iR,

5.CHANGPHEL WLi#h (FREHE)
https://changphel.com/

CHANGPHELLL#NZIRETEEDHEKEMNShREEE LM, HMN2UNEERENE
TSR RESEEFAMIS R AR ER S S TEESH IEBETS B S mEARE " m.
"CHANGPHEL'IIEEE BALFE", IEERAIE SHIETRR, AHESERN M SRiIbT
ERVEE, ARERIRASEIET HNBSEF T ENFEEAI LI BHENEE,
SEORE BIF L2 ANONTE INERN—E—2P, mUEE Fmte, =9%EhE
EERGIE. BRIENE AT REERE TEFIEENREEES,

6.BeCandle (HEEH)

www.becandle.com.hk

BeCandle R—ZXEBSHUFAR, T 2012 FAEBERCIYZ, FIRNEBIIEKE. NEfE
HEHEACHERIIES~REF L, BET SmmahiIER, BOMMERE
—HER, HIRE—UTTRIES. BeCande SEFRRAEXATHIAEINZESIE, A
MIERE, SEI(IRAOLNRE, H(IESRMEFEFOFINFFRRIEED, F5&T8L
RO Z MmN SR, FSIRSRES M,

7.Kar (FREXFEE)

www.kar-studio.com

kar R—MREFENREEFRAE, B Steven Yeung F 2020 FEIz, BHRAIEREHALML
HESEIENS, SEN—MRSHEFER, REE 'kar' [BERNX 'karma’, @& T HENE
FEK. HIMBE—IIRIEEFIRE, KRTHE, BATISHIERRXER, HMEHEREE
89, BIYEIATIEAISERRENAR, FRSERF I 2R, kar BEIRE. TEMER
B, EREENEENEN, TEE5SRZEISFE.

8.Nosedit (FHEFEE)
IG: nosedit_ofpcial

nosedit® MIEfC AR Sinthia, R —VEKFERIEREA, 1T Fresh, Jo Malone #0 Charlotte
Tilbury EXERENRESIESEREFEENEN,. REFAUNRIEEERRS, MESH
NZFHOEE, BiSENSURRIEDTHEIRGE. SN A EEKAEGNR M T ER
FEEENEHRE, XERNANRRREELEIET nosedit® — —PEATTLUET MR
SRR ERFRIBATORARYZS 8,

9.ASTIK ({E)
www.astik-living.com

ASTIK REHsinZ=RmhE, TETHEHESRHEINITSSRREERRTSE, mENIL
WEHEBLNPIREREE, BOTHIERAXS. NREESAEEMNERE m. ASTK 5%
BEIZRITINE(E, IERRERIIAENENERIRIT, MUHHEETE. mERERRL
Bit. MRVHRMABNYE, AeBEMHINSRURE. SENRE M, BAEEmR. F
FOSEARIES, ASTIK ERITSHISETIEMRSERLK, BIEREL. AMEHAIR
BEIHT, ILARTERERANME, SIEENEFE. SHAIEHEEIEL,

10.0PEN OBJECT (FREXFE)

OPEN OBJECT 2—Mi4ETF 2017 FERhEEERIT@E, BOREMRENXIESIERE
MERYES, EsRE hEEE XS, OPEN OBJECT SsKEBEAISSEE], HE
fExiB, WEzE, BEEYWE OPEN OBJECT F 2024 FEsIfEERY, FERYLIFESLLF
BERSMASKANBREDE, '+ BREZERNNEN, HEFENTELE 5-EME
AEERTRBE XIS, BIAEMSHIXAESRNEZ, %5 OPEN
OBJECT —ERIEHHHUIIMR. &4, HESM, TRABEFFNEZZE,

11.alter labss (FEAZ)
www.alterlabss.com

MRS RFFEMAFINEREMRIT RIS, BIFSEESAIR AR EROIET
FigT, REFmAEIIREESIANRE. M HFEEE .



12.ARIAKE B8 (B%F)
https://www.ariakecollection.com

HERERFRIGTH  Legnatec HEGINZMWRERME, SEEEHTISSARBIMRLES,
RIBZMENGIERE, SIEEHFA. B 1963 EMzLIsE, FHEBFH Legnatec 5!
TITeRExRENGr", FREFLUSMANESIEFES, Legnatec  MILABIFRFIRIEME
R, Ariake HAOTEILISTBSIFAIZEN TR, S80S, HIRENEFHSZ
WiEE, EFRRBREAVIISERIZE, BT AMERSTMAEZNTEMS. Arake T
{%E%EE‘:H& EE—MESEERENANOTHNETHSN, BEBIREISERITENS
18,

13.Davide Groppi (BEXF)

www.davidegroppi.com

Davide Groppi 2FEEAFNEATERE, BRI Davide Groppi F 1988 FRISZ, %
MHEAELN, 2R, B RIFMIRICNS: ThSTEREMES, HMEE. BE. 2H
=E., pr=E. Fh. BT, TERBIE SRS RBIBRA S R, ERNFRF RN
Moon, Inbnito, Sampei EEIXEFZIT AL, K,

14.MOSAIC (FREXFE)

MOSAIC (ZZRMNE, RFE, 2R, SFSEIENES) BREZE-FRAF TIRIHERN
HKAVESEIE, SESRINST TEENZERETRE, MOSAIC 2—PREREIIS, LRt
FREECIEAIFE. (FAFARRSOERTAIREG, MOSAIC RERTR 7 BIFMKITB4E
AR AURBH S A9 C R, BTN R, SSRSESIEYG, Fil8usst
EBEENE——Tl. FARARMBIBAT —SHAMICIEES, HEFFAARKIRE, STl
?E’\Jgﬂ%iﬁiﬁiﬁi RRBEEERER T MOSAIC §9E, &7 T BIFAEARSIMLNAZE)
ARAYER,

~ Design

Dimsum



XFHEE

FiB#8 (Hongchao Wang)
BRI | KEA | &

ER8OFEFERITIT, EBBAXEEESHEHARRUEE, EUFHIERIRRITKZE
(ECAL) EE@gITSTIEmtE, JfMNicolas Le Moigne, Thilo Brunner, Jaime Hay-
on. Bethan Laura . WoodStephen BurksEEFrfNERITHT, KFHEFRLMEFE, —SFU
R TTRFFHIER 2 IR,

2012 FFAHAEIBF RIS FiBenwu Studio, 204FREIEESGHKAELS. bR
FLRYNRIZDAE, HEL20ARIRITIPE, AEREFRECIFIRITBAL R, (FAYR
Y, ESMBRET TR, otk SEEAIE= U, KEIRSSHermes, Louis  Vuit-
ton, Cartier, Cassina, Berluti, Baccarat, BMW, Gaggenau, Perrier Jouet. Remy Mar-
tin, Martell, Wellendorff&304: MNEFRIRSTRHE,

Rgitinsmot, TSBREMNERTHRESSE A, WARRZFMBEASE (XITLU) Tlgit
RENBHIE, HERERFERRITIThS (CSD) MEET RIS (IDSA) WEINES
RS, BIBEWISER, FRAMERESHISITESTE, HIFRETVIABMIE. UCCAKE
HYRZARF, BRohHIBWIE. EKLBRAZAEME. EEDIIRIHEMESERMNSEZS
AMERESE, (EARERITER, £)R7EDesign Shanghai. FEERREMES. Dezeen As-
sembly 2019, Hermesitiz. TiFfHRESENN HEITAESMEE/H Rethinking Design'Zs
BEEfREFAKER. (FREEBTENMDesign Miami, CZORITE. ALICFF, F=iRit
B, ®it DEREFERIT AEEKNRRITES, TSRBERREIMUSIAR . 20245 N1EAD100
FEREMINRITTEES,; 2016508 (L) FERERTIRITID. Frame AwardsFEiR
IHRNEAR,; SRANVEMLERA+ZESRIZITINE. HAY Talent AwardRZERRE. ELLE
DecoEPFRZITAREDIDAR, EEGood Design Award2ESZHRERIT KLuxury  Lifestyle
AwardS20RINEIRASR,; MCNNER FERERIHMEBINARREAN Z—, FHNE (Tat-
ler) Generation TIZME AFEREEE,

201658z EmhEBenwy Edition, £ LBHIERBTHRLAET, FEMKEHEI, 2MHtmig
SBEEEHIRS. HBenwu Edition Limited RIIEFTREZ AT R, FIIENRIROSIHERM
MY, (EmtkMarni, DiorEE @ mEETERERA, 2019FZRIERNE MTREREH REE!
BR'MTMREmE, ESBUXARE S AROIER, RITIERESITE. EEmiE
TEE. AHZRKERFERIMUE, FERRIAMNRITLR. RESSRUERS0052EA
GBIFER, AALIKREREAIRIES, BAOTERITERERES.

About the Author

Hongchao Wang
Designer | Curator | Scholar

As an 80s-born Chinese designer, Hongchao Wang received his education and started his career in the United
States. He graduated with a Master's degree in Luxury Design & Craftsmanship from ECAL (Ecole cantonale
d’art de Lausanne), Switzerland, where he studied under internationally renowned designers such as Nicolas Le
Moigne, Thilo Brunner, Jaime Hayon, Bethan Laura Wood, and Stephen Burks. During his studies, he received a
full scholarship, a first-class degree, and multiple honors, including the Vacheron Constantin Award.

In 2012, he founded the interdisciplinary design studio Benwu Studio in New York. After returning to China in
late 2014, he and his partners established offices in Shanghai, Beijing, and Shenzhen, forming a team of around
20 designers to provide innovative design solutions for global clients. As the creative director, he leads projects
covering space design, product development, and brand strategy, and has worked long-term with over 30 top
international brands such as Hermes, Louis Vuitton, Cartier, Cassina, Berluti, Baccarat, BMW, Gaggenau, Perrier

Jouét, Rémy Martin, Martell, and Wellendorff.

In addition to his role as a designer, Hongchao Wang is also active in curation and academia. He is currently an
Assistant Professor in the Industrial Design Department at Xi'an Jiaotong-Liverpool University (XJTLU) and holds
dual membership certifications from the Chartered Society of Designers (CSD) in the UK and the Industrial De-
signers Society of America (IDSA). He has been invited as a judge for global design competitions, including the
WISE Awards and FRAME Awards. His works have been exhibited at prestigious international institutions such
as the V&A Museum, UCCA Center for Contemporary Art, Powerhouse Museum in Sydney, Museum of Applied
Arts in Leipzig, and Barcelona Design Museum. As a representative of Chinese design, he has spoken at impor-
tant international events such as Design Shanghai, China International Furniture Fair (CIFF), Dezeen Assembly
2019, the Hermes Forum, Vacheron Constantin special events, and the Swiss Embassy’s “Rethinking Design”
conference. His work has been exhibited at global design events including Design Miami, London Design Week,
New York ICFF, Dutch Design Week, Design Shanghai, and Dubai Design Days.

Hongchao Wang has received international recognition, including being selected for the 2024 AD100 list of
China’s most influential design institutions. In 2016, he swept the Best Emerging Designer of the Year award from
AD and Frame Awards, and has won over 20 international accolades, including the A+ Young Talent Designer
Award at the New York International Gift Fair, HAY Talent Award finalist nomination, ELLE Deco International De-
sign Award (EDIDA), Good Design Award (USA) for tabletop and furniture design, and Luxury Lifestyle Award.
He was named by CNN as one of the “Five Designers Reshaping China’s Design Landscape” and was included
in Tatler's Generation T Asia’s 100 Most Promising Talents.

In 2016, he founded the furniture brand Benwu Edition, opening showrooms in Shanghai and Hong Kong. Be-
yond regular furniture sales, the brand offers bespoke services for brands and hotels. Its Benwu Edition Limited
series focuses on limited-edition art collectibles, successfully advancing the brand into the high-end art sector.
Its works have been used in boutiques for Marni and Dior. In 2019, Benwu Edition became the first Asian furni-
ture brand to win the Lane Crawford Best Startup Award. Hongchao Wang's design philosophy is centered on
cultural fusion and innovation, and his projects span commercial spaces, luxury brand retail stores, public art
installations, and furniture design. He continues to push the boundaries of contemporary design. With exten-
sive collaboration experience with Fortune 500 companies, he offers strategic guidance for emerging Chinese

brands, helping Chinese design reach the global stage.



FOGIA, Marcus, Huber CEO

He held management positions at Tele2, gaining
extensive business experience. Driven by a passion
for the design industry, he and Lars Lindgren jointly
acquired Fogia and led its brand upgrade and market
expansion. Under his leadership, Fogia underwent
a brand transformation, successfully shifting from
a consumer-focused market to a corporate market,
with corporate sales now accounting for 65%. Fogia
provides high-quality furniture to companies like
Spotify, Samsung, and Nordea, with products sold in
over 30 countries, earning a strong brand reputation.
The company also maintains a leading position
in sustainable design, committed to high-quality,
long-lifecycle products. In 2024, Fogia acquired the
Articles brand, further expanding its product line and
driving diversification. Marcus Huber believes that
true market competitiveness comes from forward-
thinking strategies and innovation, rather than simply
following trends.

OLUCE
Ivo Shi

OLUCE, Ivo Shi, China Head

Shi Jie (Ilvo Shi) currently serves as the Head of Oluce
China and General Manager of Design Gogetter.
He graduated from the Isitituot Marangoni Design
Institute in ltaly, majoring in Luxury Interior Design.
After completing his undergraduate studies, Shi Jie's
passion for the design field motivated him to pursue
further education. Subsequently, he undertook
advanced studies at the Politecnico di Milano,
further enhancing his professional competence in
the design field. Upon returning to China, he has
been deeply engaged in the design-related industry.
He co-founded Design Gogetter with his partners,
dedicated to introducing top Italian home aesthetics
to the domestic market. Through this platform, not
only does it provide more value-added services for
Chinese furniture practitioners, but it also brings new
concepts and styles to the domestic home design
industry, driving the development and innovation of
the industry. With the joint efforts of the team, the
Oluce brand has also achieved remarkable results
in the Chinese market, enabling more Chinese
consumers to enjoy high-quality Italian lighting

KARIMOKU, Shingo Matsuura, Chief Operating
OFFICER(CHINA INC.)

A design studio founded in Copenhagen,Denmark
in 2008. In addition to dealing with a wide range of
genres such as architecture, interior, and products,
their photography and art direction has been gaining
worldwide attntion.Karimoku, a leading wooden
furniture manufacturer in Japan, has a long history.
The company's origins began in dealing lumber in
1940. Now, Karimoku designs and manufactures
wood furniture products of high specification and
constantly offers creative ideas for innovative living
spaces.

KARIMOKU
Shingo Matsuura

Y designs.

OPINION CIATTI, Lorenzo Andrea, Export and
Sales Manager

He holds a degree in Foreign Languages and
Literatures and a master degree in Applied Social
Sciences. Initially oriented towards an academic
career, his encounter with the world of furniture
and design was entirely accidental but immediately
turned out to be a pleasant surprise. Since 2017, he
has been dedicating his passion, time, and energy
daily to making a significant contribution to the
companies he collaborates with as an Export and
Sales Manager. With expertise in different furniture
product categories, he has developed and managed
international sales strategies to expand the brands
market presence, collaborating with the marketing
and design teams to align these strategies with brand
positioning. In the last eight years, he has built and
maintain strong relationships with clients, distributors,
and sales agents worldwide, engaging new market
operators while keeping the interest in the brands
alive and constant among existing clients.

OPINION CIATTI
Lorenzo Andrea




CHANGPHEL
Zegiang Wang

BECANDLE, Xavier Tsang, Founder

CHANGPHEL, Zegiang Wang, Founder

Zegiang Wang is a documentary photographer
focusing on humanistic themes and the founder of
the handmade Tibetan carpet brand "CHANGPHEL."
He previously worked for Qatar Airways. In 2015, he
chose to settle in Lhasa, Xizang Autonomous Region,
dedicating himself to the management, production,
and sales of handmade Tibetan carpets. Through
ten years of dedicated effort, he has successfully
revitalized the once-declining handmade Tibetan
carpet industry, achieving innovative inheritance
and sustainable development of traditional
craftsmanship. With his keen industry insight and
business acumen, he has unique perspectives and
strict requirements for product quality and brand
promotion. Photography and Xizang are the two most
significant turning points in his life. Photography
allowed him to perceive the world with an open mind,
expanding the breadth of his life. Xizang, on the other

. hand, enabled him to return to his inner self, finding

a sense of belonging and identity, and endowing his
life with depth.

KAR
en Yeung

KAR, Steven Yeung, Founder

Born in 1989 in Hong Kong China, Steven Yeung is
the founder of kar, a home aesthetic brand. Living
and studying in Hong Kong, Mainland China, and
the United Kingdom since childhood, constantly
switching between different cultures cultivated his
East-meets-West mindset, and while he carries an
internationalized aesthetic, he has never lost the
deep oriental imprint in his bones. After returning to
China, he worked as an interior designer, and then,
because of his passion for furniture creation, he
founded the independent brand kar in 2020. Breaking
away from the rational framework of traditional
furniture, Steven creates unique "Not-by-Intention”
and "Oracle Bone Script" series with sensibility,
constructing a contemporary aesthetic through
delicate emotions and traditional culture. As soon
as the work was released, it received attention from
major international galleries and was invited to hold
exhibitions in different countries such as the United
States, ltaly, Russia, and South Korea, conveying
Eastern home aesthetics around the world.

Xavier Tsang graduated with a degree in Automation
and Design Engineering from The Chinese University
of Hong Kong and studied Furniture Design at
Accademia ltaliana D’arte, Moda e Design. He
received the 40 UNDER 40 Award from Perspective
Magazine and the Young Design Talent Special
Mention Award from HKDC in 2013.After several years
in the design industry, Xavier founded the artisanal
candle and fragrance brand BeCandle in 2012. By
producing locally at its Sai Kung shop-factory, using
carefully sourced premium materials, the brand has
gained international recognition. BeCandle's unique
fragrances and designs have led to collaborations
with renowned brands across various fields.Xavier’s
material-focused and experimental approach has
garnered exposure in major exhibitions, including
Fuori Salone at Milan Design Week, Maison & Objet
in Paris, DMY Berlin, Tokyo Designers Week, Bangkok
Design Week, and The Cheongju Handcraft Biennale.
His commitment to quality and innovation continues
to set BeCandle apart in the competitive design
landscape.

BECANDLE
Xavier Tsang

NOSEDIT®, Sinthia Shiu, brand management

At the helm of nosedit® is Sinthia, a seasoned curator
with extensive experience in brand management for
renowned names such as Fresh, Jo Malone, and

Charlotte Tilbury. Despite her demanding career £&

and being a mother of two, Sinthia has always found

solace in the magic of scent. The calming effect ==

of trying different fragrances provided her with a
muchneeded escape from the stresses of daily life.

This personal journey led her to create nosedit® — a =

space where others could experience the same sense
of release and relaxation through beautiful scents.

NOSEDIT
Sinthia Shiu




ASTIK
Nils Wagner

ASTIK, Nils Wagner astik, Brand Ambassador,
Chief Executive Officer of REHAU New Ventures,
Part of the third generation of the family.

The brand name “astik” is derived from the
German word“Asthetik,” meaning “beauty,” with a
pronunciation that closely mirrors the original term.
We are committed to discovering the ideal fusion of
design aesthetics and functionality whilemeticulously
selecting materials that adhere to the highestcircular
design standards, ensuring the sustainable
development of our products.Through astik, we
aim to become a part of Chinese consumers'daily
lives, bringing vibrant home furnishings into their
homes.Our products not only reflect the evolving
needs of modern urban living but also contribute
to a sustainable lifestyle by providing safe and
environmentally responsible solutions.

ALTER LABSS
Elliott Chuang

ALTER LABSS, Elliott Chuang, Director / Founder

Elliott had worked with numerous international
design companies such as: Bulthaup, Home Deluxe,
Area Living, Design Republic, Stellar Works; he
was responsible for operation, branding, business
development, marketing from domestic and global
business.

2014-2015, commissioned as business strategy and
product development consultant of Danish royal
brand Georg Jensen.

2015-2018, commissioned as business strategy
consultant and creative director of Scandinavian
furniture brand MatzForm.

2016, founded design incubation platform CUUNION.
2020, founded furniture design brand alter labss.
2020, founded agency of brand curation CUROLOGY.
2020-2021, commissioned as brand consultant and
creative director of eyewear brand ipluso eyes.

OPEN OBJECT, Jinfeng Fang, Founder, CEO,
Creative Director.

Established in 2017, OPEN OBJECT is a design-
focused ceramic brand based in China. The brand
re-interprets the notion of ‘Chinese ceramics’
by integrating modernist design principles with
meticulous craftsmanship. OPEN OBJECT seeks
the abstract quality of simple forms and the timeless
beauty of well-balanced proportions. OPEN OBJECT
launched the tableware project in 2024, hoping to
enter the daily life of contemporary people more
peacefully and considerately. “Soil” is not only the
soil that makes up ceramics, but also land. “Hundred
Soils and Hundred Things” contains the inner vision of
using the craftsmanship of different regions to make
ceramic tableware that suits the lives of different
regions. Lt attempts to use local craftsmanship in
China and local life. The awareness, combined with
the simple and pure aesthetics that OPEN OBJECT
has always adhered to, brings OPEN OBJECT an
aesthetic feast in daily life.

EN OBJECT
infeng Fang

ARIAKE , Kengo Kabashima, CEO

As the successor of a 60-year-old wooden furniture
manufacturer, Kengo integrates tradition with
innovation in management. In 2017, Kengo launched
the Ariake Collection with creative director Gabriel
Tan, leading its global strategy through branding
and marketing. Ariake won the Wallpaper Design
Award* in 2018 and the Grand Prix at the ELLE
DECO International Design Awards in 2023. Moving
forward, Kengo will continue to enhance Ariake’s
brand value and expand its global presence.

!

ARIAKE
Kengo Kabashima




STUDIO MAKKINK & BEY, Jurgen Bey, Founder&
Designer

In 2002 design office Studio Makkink & Bey was
founded by designer Jurgen Bey and designer-
architect Rianne Makkink. The studio's many
projects range from interior design, product design,
public space projects, architecture, exhibition &
shop-window design to research and applied-arts
projects. Since 2012 the Studio runs its own initiated
project ‘Waterschool’ witch is awarded for the Dutch
Design Awards in 2022. From September 2010 till
November 2023, Jurgen Bey was appointed director
of the Sandberg Institute, a masters program of the
Rietveld Arts Academy in Amsterdam. January 2024
he will be appointed as Industry Expert by the XMU
(Xiamen university).

STUDIOGLAM
Godfrey Lam

STUDIOGLAM, Godfrey Lam, Founder and Partner,
Chinese-Canadian designer

He has been involved in designing the stage for the
81st Academy Awards, Trump’s hotel in New York,
and Leonardo DiCaprio’s apartment. Over the years,
he has received numerous prestigious domestic and
international awards, including the China Real Estate
Design Award, AD Magazine’s Top 100 Designers,
Interior Design Magazine’s Designer of the Year, and
the American International Interior Design Award.
Shanghai is the eighth city where Godfrey Lam
has lived around the world. Born in Hong Kong, he
pursued higher education and worked in the United
States, Canada, and the United Kingdom. Five years
ago, he made the bold decision to return to Shanghai
and establish his own company. He describes this
return to China as a "homecoming".

STUDIO MAKKINK & BEY
Jurgen Bey

@

NOTE DESIGN STUDIO , Joong Han Lee, Project
Manager

Born in Korea and educated at Design Academy
Eindhoven, Joong Han Lee is a project manager
at Note Design Studio, a forward-thinking Swedish
design studio based in Stockholm since 2008
and working globally. Specializing in architecture,
interiors, product design, strategy, graphic design,
and art direction, Note is driven by a strong collective
spirit and a deep commitment to craft. Each project is
approached with a tailored, client-focused dialogue,
blending expertise with an adaptive, innovative
mindset to uncover new possibilities. Whether
shaping spaces, objects, or visual identities, Note
seeks to engage the senses, evoke emotion, and
foster meaningful interactions with our surroundings.

f DESIGN STUDIO
Joong Han Lee
=

»

BENWU STUDIO, Richard Hay , Professor

Richard Hay is a British architect, Senior Teaching
Fellow Architecture Department at Xi'an Jiaotong-
Liverpool  University (XJTLU) and taught at
universities in the UAE. He graduated with honours
Degree in Architecture from Kingston University
and Master's Degree in Architecture from the Royal
College of Art (RCA) and is a Chartered Member
of the Royal Institute of British Architects (RIBA).
At XJTLU, he integrates practice into multiscalar
academic teaching across design; cocurating
exhibitions including Suzhou Design Week, joint
1st place at ZiJin Award Nanjing " College Student
Design Multidisciplinary Exhibition and the China
Pavilion Venice Biennale digital curation of XJTLU
works. He participated in setting up RIBA Middle East
and China. Practice career includes multidisciplinary
design participating in award winning collaborative
projects architecture and interiors; the W Hotel Seoul
and SK Tower Korea with former OMA Asia, the Hong
Kong International Airport with Foster and Partners
and projects with Benoy, Ronald Lu and Anthony Ng;
in the UAE with Atkins Studio in Dubai, he designed
the "Green Egg" Iris Bay in Dubai, Best Tall Building,
by Region, Middle East & Africa 2016 Award of
Excellence 2016 CTBUH Awards.

BENWU STUDIO
Richard Hay




DESIGN GOGETTER, Ye Jiaging, Founder

Mr. Ye Jiaging has an extensive educational
background and experience in the fashion and
home industries. He graduated from Tongji University
in China with a degree in Civil Engineering and
completed a Master's in Management Engineering at
the Politecnico di Milano.He served as the General
Manager for the Asia-Pacific region of an ltalian
brand, successfully opening over 300 stores across
Asia in four years and managing the supply chain in
China and Southeast Asia. He also assisted private
equity funds such as Bain Capital and Trilantic Capital
(formerly Lehman Brothers) in finding partners in
China and supported FENICIA SPA in transferring
its brand and Chinese subsidiary to a local listed
company.In 2018, he co-founded Design Gogetter,
helping more than ten Italian building materials and
home brands expand their market presence in China
and Asia.

XJTLU, Jacob de Baan, Dutch designer& Professor

Jacob de Baan is a Dutch designer with more than 25
years of experience in design, design management
and art direction. He works for clients like Van Gogh
Museum, Heinen Delfts Blauw and Philips. His work
has been exhibited around the world and has been
purchased by the Stedelijk Museum Amsterdam.
Jacob de Baan is senior associate professor at
XTLU at the Department of Industrial Design. Jacob
De Baan is passionate about lighting. Lighting
circumstances are dynamic and depend on the
sun's changing altitude and color. His approach is to
translate this natural experience into corresponding
design solutions.

www.jacobdebaan.com

XJTLU, Cheng-Hung Lo, Researcher and Educator

Dr. Cheng-Hung Lo is a design researcher and
educator specializing in digital media, human-
computer interaction, and the cultural and creative
industries. He is currently the Head of the Department
of Industrial Design at Xi'an Jiaotong-Liverpool
University, where he has been actively engaged in
research and curriculum development in innovative
design, interactive media, and cultural heritage. His
research has been published in top international
journals, including IEEE, ACM SIGGRAPH, and
MIT Presence, and his creative works have been
showcased in various international exhibitions,
including the Louvre International Heritage Fair in
Paris. As an educator with a strong spirit of innovation,
he continuously explores how emerging technologies
expand human creativity, enhance cultural identity,
and drive cross-disciplinary integration between
culture, arts, and technology.

MOSAIC
Dr. Cheng-Hung Lo

XJTLU, Mariia Zolotova, PhD in Product Designer&
Professor

Background in Graphic Design, PhD in Product
Design from the Sapienza University of Rome.
Currently she is an Assistant Professor at the
Department of Industrial Design at XJTLU.Her
research interests include transdisciplinary design,
design methodologies, and futures thinking.
She supervised UG and PG design projects and
dissertations across Graphic Design, Industrial
Design, and Creative Entrepreneurship disciplines.
She presents her research through publishing in
academic journals and at the international design
conferences, such as Cumulus, Human-Computer
Interaction, IHIET, EAD, and others. She has been
invited as a keynote speaker to the China Museum
Day, Chongging educational Forum, St Petersburg
Cultural Forum, etc. She currently serves as the
Departmental Graduate Studies Officer for the IND
Department and Design School Cumulus Officer.

MOSAIC
Mariia Zolotova
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MOSAIC
Ivan Parati

XJTLU, Ivan Parati, Industrial Designer& Professor

Ivan Parati is a multidisciplinary industrial designer.
He focuses his research on people, interaction,
modularity, geometric tessellation, and digital
fabrication, keen on technology but aware of its
potential threat to contemporary society. Before
joining XJTLU he belonged for a decade to the
cultural scene of the United Arab Emirates, enabling
through several initiatives a dialogue among the
local industry and the creative community with
workshops, conferences, installations, exhibitions,
publications, and research. For a few years, he is
involved in developing Sensewear, a collection of
smart garments with anti-stress functionalities, that
has been internationally recognized with awards
and prizes.His vision on design and innovation is
a mission that rather than developing luxury visual
experiences offers everyone a better living condition
despite their social background, aiming at a cohesive
and integrated multicultural society. In a world aiming
at a hyper-specialization of knowledge, he believes
that the designer, on the contrary, plays a leadership
role as an orchestral director. The co-creation at the
interface between scientific and artistic disciplines
is the evidence that most disruptive innovations are
coming from outsiders, sensible to challenges from
a wider perspective, finding practical applications of
technological inventions.

XJTLU, Vicente Esteban, Program Director&

Associate Professor

Originally from Cadiz, Spain, Vicente has a
foundational background in  mechanics and

applied arts. His formal studies include a Master's
in Information Experience Design from the Royal
College of Art, funded by the BURBERRY scholarship,
and a Bachelor's degree in Multidisciplinary Design
from Goldsmiths, University of London. With
extensive experience across industry and academia,
Vicente has collaborated with major companies
such as Worldpay, Burberry, Statoil, AGA, and Linde
Engineering, and has contributed to prominent artand
design institutions, including the Barbican, Sustrans,
Furtherfield Gallery, and Zadok Studio. In London, he
taught in the Design Department at Goldsmiths and
at the London College of Fashion (UAL), covering
a broad range of design and innovation topics. As
a Practice-Based Designer, Vicente emphasizes
making and materiality, integrating hand-crafted
prototypes with machine manufacturing.

His recent work focuses on Sustainable Design
Practice and Social Innovation Design, tackling
issues like sanitation and deforestation. His teaching
areas include Visual Communication, Design
Experience, and Futurism / Speculative Design,
fostering hands-on learning to inspire innovative
approaches in design.




FOGIA Marcus Huber CEO

Marcus Huber2FogiaIEEHITERIKSTEE, STt eleiBEEIRNS, METFFEI
26, HFIFRIHTIAISGE, thS5Lars LindgrenftEWW T Fogia, FHERNRIEFRSTHIHA
B, MRS T, FogiadtfTT mEEE, AIIMLIEZE AENmBEEHZEE, Bal

DAV EPEE SELEIA65%, FogiarSpotify. Samsung. NordeaZ MRS RERE, &
ITE30RE, ZERIFNEMAS, ARBERERITUERIFNE, BhFemk. K
FHRRF= 8. 20245, FogialgMBArticlesqah®, W—E4 Rr=msk, HZTtibAR. Marcus

Huberi\Jh, miaREHRRETRIEERBIEH, MIBBREHR.

KARIMOKU Shingo Matsuura KARIMOKU FURNITURE CHINA INC./2é218

19924 NBR Karimoku ZREBIRAE], B HAENHELURE-RREMEESFREE
B, BRIRRBIMEELS, SREE ERIIIBINERIZE,

OLUCE fie7s FEEA Design Gogetter S48

Ml FEAF Isitituot Marangoni &35 Bt, P& llisluxury interior design, fESSRAR}
MEMZIE, MBATSIHME RGNS, MEMERZIET S TS, H—
SRATHCHERITENE RS, BEE, KREFRMTRIHEXT, MSENARBEEIZ
T Design Gogetter, HHFHEEAFMERBEFSINENTH, BIX—FE, NMIFER
BNERETEEZONERS, BAENRERIHTERT £MINESENE, DT
WERRSEIH., ERERERNSEAT, Oluce BREEFENIAEEIE T BEME, LESH
EH&EEE IS mANEAFITRRIT,

OPINION CIATTI Lorenzo Andrea I 555&&T8

MRENEIESSFFN, URNBHSRFEMEZ, &9, WI9ERISEIRETEARM
i, BSREMRIHTAMESTERIEAR, DRI T —RBRIRE, B 2017 FLA
k, EARNHE, HEMEN, AEENAEHEHEERM, BEEASHESE, %E
MARZREFRENIEWANR, (MEHEHESRERRHERE, L KBEImasins, +5
TIEEIIRITEINEES(F, EXERESRSEURE—, EIEN/\FE, thE2ETE
ERNEHEHA T 5SER. SEHIIEERENREXR, WSz ERER, tirs
HARNEZEFSREIRESXRE,

CHANGPHEL Fi%32 tlia A

ASLCLENN, CHANGPHEL W GAREIIE A, BRER-RIERINE, 2015FTEHE, XIR@ik
MGFEINAL, AMNELTIXERY, BEETI, ARSTHEROFLEREL, FEE
MWEGTIZANESHE, DRI RBWESBEENES, THEST, fniblnkEns
TR Sy, RGBSR TSRV, IR SHNR T thEsrYE, 7
BRR, MPIRFAI N ERRES,

BECANDLE ZEZ tlia A

EEEXAVIEREERE BT AZE S ERET LTIERE R E KF)Accademia ltaliana D'arte,
Moda e DesignzREsRETER, WHL20135F#E1SPerspective Magazinel940 UNDER 404& 1 &858
STHROBERETARIFREE, 20120, MARIFTIEEIIERMmEBeCandle, RASAMLE,
RAEREVR, EnERRRRD, WEENSRESIEELBERER. XAVIERRIEWELI RS
@'L‘}%E%ﬁ'mﬁ*ﬁﬁ%ﬁﬁﬁﬂéﬁﬁ?&?ﬁ@\ fRBERETE TR N EEMaison & ObjetEElME = &
FETAM,

KAR Steven Yeung BlIia A

HTF19895F, REFEES, SREZFZEEkarfIBIAA, StevenNBEETES. FEAKRA
RESWAEE, FiF2aiXHaEzER, SHREHEa LMARALMESNEE, BE
EFrCEREAER, BFEHMRRIRZNFELENC, BEEHENEERRT, EEXERE
BIERIRME, T 20205047 mbdkar, BAHERZREAIRIESEIE, StevenLURMEZEIE,
FIEHIRSHY' BN Z T REX RS, IBRIBRBAESR (B — N BT SIS,
ER—RMBGRERS ABRXE, FIBAEEE. BAR. #2H BESIEERSTRE
%, EERSIMEAERERSHIREES.

NOSEDIT® Sinthia Shiu fRh&FEIEA

nosedit® BIEFE A ZSinthia, 1R —(UEIEEZHIZRREA, EFresh. Jo MaloneFICharlotte
Tilbury=E31E AN RIS S EREFEENER., REFUNRUEEE KRS, MEEMH
PZFOEFE, ESENSHKINENFKEITE. S AEEKNEFIR AR T kEH
BEEENNBIEE, XEN AIREREEIE T nosedit ® —— P Ef AR LUBIIEIHIS
RS R EFAIRBUAFIRAARI =S 8],

ASTIK Nils Wagner astik Fh#A{#E REHAU New Ventures EI/EHATE RIESE=HAR

REETR astik REEERIE Asthetik”, BA'ES", BERE5RETHEA. BIBOTRR

RITEFZSEMIEERE, FEFamaBMRITnENR, BRFENIFEARE.

B astik, HNAFLEMAFEBRENEEES, ARG RTEHENOREGR. FHN0

?ﬂug%i@éﬂﬁ%ﬁiﬁ%x%ﬁﬁ%ﬁﬂ%fﬁ, ERT BT BIMRIVBRSZE, BiHnlisat
TEA T

OPEN OBJECT J5#3l& Elfa A, BREHITE. eIt

OPEN OBJECTE—MNEATF2017EMREISERIT R, BIMATAET RIS STAEITEHT
RS, EILRPEZ XSS, OPEN OBJECTSRERIEASIE, NEEK
B, W5z, HLEMROPIN OBIECTF0MERMOEELY, F2BLIFFMBIK

BRASCANAREE, '+ HEWERINE, B AR TNTE, 5tEnEEER

FEMEF KRR K, RIS e SRRERS, £40PEN OBJECT
—RIESOIR, B, RN, BROREERNEYCE,

ALTER LABSS E7[ S / elia A

FRESFRSFERRITRETER: RITH (Design Republic / £i8) FRMAEEHE
g, XnIEKRE (AREA Living / Ei8) | 3A%xE (HOME DELUXE / &dt) , EZEAEMNHE!
I 5iEEEH, UNREERREEREBUthaup, EffMRITZREMREStellar WorksBEE R
FFRSEIT R,

2014-2015%, SHEHIE2=RMCeorg lenseniE 1S 5F=RFFETHIT
2015-2018 4, BREHLHER ERIMatzFormirs L R IRIE.S SARCIE s
20164, BISHEHIFAFACUUNIONEEE

20207, BISTRER BHalter labss

2020, Bzl EKICUROLOGYELE

2020-20215, SEEH9H NARESHE Ipluso eyesHBBIEIS IR

ARIAKE #E5 BE CEO

"WER—RIBB60EHEIANRRESIESIMR AN, BESEIRAERSH, 201746,
BSEEREGabriel TanttEHEH T Ariake R, FHEY RIBEBEITHIHE N E 2 EREL

B, AriakefE20185F3k18 T WallpaperigitiZ, FE2023F3R1SELLE DECOERRIT AR MRS
g, RERSK, BISUEIETAriakeMIRIBINE, FAESBSA0H,



EEE
Studio Makkink & Bey, Jurgen Bey

20024, ®It=E55FrStudio Makkink & BeyEiZiHIH/L/RAR IR (Jurgen Bey) FgitHImFRER
PRz D% (Rianne Makkink) 837, ZT(EENMERE Z@i%, SE=ERRIT. =
Wit AHRTERNE. &7, BRAkBERT. ARURNBEATE, B20126L5k, Studio
Makkink & BeyE=Ek#2 7 "Waterschool'TRE, FHF 2022 55%m=181T A% (Dutch Design
Awards) , M2010FF9BEI2023F11H, FU/RAR- MAB (R BEMS A SR RIEZ ARE R
(Rietveld Arts Academy) fRTIRE SB(AZERE (Sandberg Institute) Preic, E202441
e, MiSFEANEILE (XMU) #97IESR (Industry Expert) .

Note Design Studio, Joong Han Lee

HAEFEEF e FIRRERRITFRN Joong Han Lee THE Note Design Studio B4

12, Note B—xREBFIEMIHERIT TIEE, B 2008 FRfEiifEs/REM ., HESIKE
ERFEIRE, TERGESEA. =PRI, FRigit, S, FESIEAES, g

KIVEMRISHFNN T2 EBR NN, BN REHETESEFHNERINE, UEE

IREESIERN MG, ISIEFFIAEE, TICREIE=E). 11E R, TEEIEREIER
%, Note WEMAOTHARE. EielER, FHRHASKEZ AIERXEE,

Studioglam, Godfrey Lam

HREHE (Godfrey Lam), StudioglamBliaA. &N, IIEALEE., BSSIRITHESIRRET M
RIROEER. )IIBEAONEE. TRNZBREERINE, SERPEI-FRITAR, LA
GIOPI00RIH, EEZERRITRESFEAY. ZEERERRITRERSERIMIEELIN,
£, EMERGEEUREEINS/ S, MEELETEES, SAEXE. MEKX, RER
EFIIF, BRI, MRARELR DEFEZECHINE, ik, BIEHES—FEHIFR
B, AEEEETF0FE, NEESSIMEEIWMHISEIE, MIERERThL, X
HURTHRD, AGRE CRIRARBES RO TR EMGTE R, MANRITBEEXN
BRENEE2NE, IMERIROISIHFIABAYRE, —RN RIS TIRITE. A&
M, HEEENRITUEFIE—IXIR, e —E T, ExR ARRIWEZRIN, BXAM0%E
BRI —R @I, A TFMESHRIR, EAFNEBME ETRIIT. TATEMEmEL,

AR IATIRN A, LRI 7%, AT —2RiHE. BIR—EWE
ﬂgj_ﬁgéﬂ;g}iggxmﬁfﬁﬂﬁf?%, BEIHRE, WERERITANER T —+2F, FH

Tl ERREE,

Richard Hay
Richard Hay@—{ZEERRFIT, IEFRAMEAS (XITW) BRESREFMNAR, HEE
FIBXBERI S PR AT, MBEFEEMIAS (Kingston University) EINFEEFM, FHXE

ERZARZER (RCA) BRFMTEM, FIEREZFEFANFES (RBA) B FE2R. &
XITLWY, RSEERAAZ RERNF AR, HEENRIT, FHRERESRE, S IR
B, FRESRAZERUEZMRE" (RE—5K) LN RENERPEIERN XITLU 575
‘%, o, MiRS5TRIBA R PESEBAERT(F, LB, Richard 25721
BERIRITIE, FHES P ERGRRIENSEAME T RIEEE(FA. HPEE: 581 OMA
AsiaBBIRITE/R W BIEFIEHE SK KE, 5 BHmSENEST (Foster and Partners) &1F
1 EBEE, LARSBenoy, Ronald Lu #1 Anthony NgRISIEIRE. 7ERIEARS, BT BF
Atkins Studioigit 7 "4 "Iris Bay KB, F53%2016 & CTBUH RESERFR (FHRRIEMNTE
XMFR) .
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MHESSEEEMRENERE 2B EESIEN, Ml THERFAZEIATES
W, FER=IBTAFT AN 7SR TR, MR ERS AR BT AKX SEE, £
PIEE A AN FRR 7RIS 3005 1E, FEE T REMFRRIAIHEAGE, tIraEE) 7 IR
B (Bain Capital) FTrilantic Capital (BIES5) FMERNESTETESHEIFIEE,
FFSFFENICIA SPASH BREANTEF AR —R AU EAE], 20185, WAISHABIZ
Design Gogetter, BB+ MNEARERM R ERIEEFENTNT R,

Roger Cheng Hung Lo

DFRIELT R—(ORITAREETNHEE, T FTHFEER. MRERXXWIEF, JUEFR
TREAZ TR REE, KEBOF MR, BalifR R SUEFRIAR SRR,
HIFR MR AZFEIEEE, ACM SIGGRAPH 1 MIT PresenceSEFRIRHAT, SCREERBES D
ElffRiREL, SFEEAZFEERHMEFTERS. (FA—SEFFTEHNAEE, s
REFEEARMTERALCNE D, BRXWSDIAGR, FHER, ZRERIENERRE.

Jacob de Baan

—E=igHA, BEBIE 25 AR, RITEBNZAIESARK, hhBEESEY

18, Heinen Delfts Blauw F1¥MASEF TIEY, EfFREEHRSHEL, FHRMIBETEIT
SIEYEIR. Jacob de Baan £ XTLU TMHZITRAISREIZIR, Jacob de Baan XIBBAFEH
8, INNIBBAMERISH, BEKIISEMNRENEAMA L. HIRIHESREX—B4
TRIGEE(L DB R R TS 22,

Mariia Zolotova

B, FarmrtEtei, Ll FPENFERRILAY, BETERITER. ERIREAR
TE-FEASE (UTW) TINRIHRAIBNIRHEE, WAOAFTKEBEEEFRIRT. RITHIAS
FOASRBLAE, EIESTERIT, TURHISISR I FREIARFIFARERITTERIEX. it
BEAFARRH_ ERFEVSURSIERZITEN (30 Cumulus, ASTHEHIZZE, HIET, EAD
£) BRIAIARARR. WESSZRETEEYIER. EXREAItn. BREEXNICIEEHS
BEEEEHER. BREETRHTRAREFWEE, FHRE Cumulus IRIFZERAIASE A,

Ivan Parati

RUBEFR TR0, MOMRESESA. ZEMH, RRE, JUFEBRAR TS
BN, fbAETRE:, BRIEEIREIERI SRR  EIIAFSAEAS
(XITLU) @0, MRS B KERSUER -+, B S N B RS 50)
BAXZERINE, BFEFEDIED. 2l RESAR, RE. SRNATESES, ITEER,
DT F& Sensewear, —RIIEBHUEIIAEAVERERID, FEMKE T EFRRIFIAR,
ORI SeEERE—IifEn, SHEBUSEAMEAR, PE A NRRBEFIEERMN, e
Hit<H =i, RELEGRSITE P aAE. XSS, EASHRSESIAIH
FE, M) MRIHINEE INRIEE BRSHE, FFESEZRERIGCARIHAISIEERE,
i%ﬁﬁ%&%ﬁﬂ%ﬁﬁﬁ%E%*E‘B?JJ%E’\J}JE&%, fbfiJEEMNET TARM IR, FRARRE
(EUSKPRRLA.

Vicente Esteban

EFEHIEAZ (Xi'an Jiaotong-Liverpool University) TA&i+ZEAIIRE FERIZIE,
TRt FRERMN, BREREFIN-RBET, BEIWFFIRNAZEANERES, thhY
EXARESOFEERZARE (Royal College of Art) EEAINERITRERY (Z{uH
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SRR E TS, VicenteE TIFIIFARRERG 2R, BE52 MNEEWVEE, 6
#EWorldpay. Burberry, Statoil, AGAFALinde Engineering, H&57 2 NMEZEAFNRITHIG
MIRE, WEkLEZARF (Barbican) . Sustrans, FurtherPeld Gallery#1Zadok Studio, £
£, MMBESEBRAZRITRICHTATEST (VAL) %, SRR FISIF IR 2R
2, (ER—ELBELRIHD, VicentelXEF THUERMIEHE, BF LREESHIMSISEES, 1
ITEARY TAEEE P iR TS LA S OIfNRTT, SEBRN BRGNS, 1B
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FOGIA

FOGIA
https://www.fogia.com/global

Fogia is an award-winning Swedish design company and furniture producer,
collaborating with some of the most progressive contemporary designers working
today. With roots in the Scandinavian design aesthetic, Fogia’s forever pieces are
handmade in our own factory to stringent standards of quality and construction,
using high-end materials and craftsmanship. Graceful elegance and purposeful
function are realised through a genuine knowledge of craft and construction,
whether it's pieces for the home or public spaces.
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(H) - Hongchao Wang
(T) - Tomas Carlsten
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KARIMOKU CASE

By TakumiKou

KARIMOKU

www.karimoku-case.com

Karimoku, a leading wooden furniture manufacturer in Japan, has a long history.
The company's origins began in dealing lumber in 1940. Now, Karimoku designs
and manufactures wood furniture products of high specification and constantly
offers creative ideas for innovative living spaces.KARIMOKU CASE is one of
Karimoku's furniture brands that has been brought to life by architects from
around the world. These projects embody a shared admiration for material
richness and timeless appeal.The brand exhibition will be used to its fullest to
create an exhibition where visitors can enjoy the brand's worldview as well as

several items created through a unique design approach.







create a wooden chair with a straightforward expression that
-tech qualities that

still maintains the handcrafted and high

The design of the dining chair originates from an idea to
Karimoku has perfected for decades.
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(H) - Hongchao Wang
(S) - Shingo Matsuura
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olvce

Milano dal 1945

OLUCE
https://www.oluce.com/en/

Oluce is one of the oldest lighting design brands in Italy, founded in 1945
by design master Giuseppe Ostuni. The brand is known for its excellent
manufacturing process and the aesthetic and technical research of light,
which perfectly combines design and function. Oluce's products transcend
fashion trends and become a classic symbol of Italian design. The brand has
collaborated with many design masters, such as Vico Magistretti and Joe
Colombo, to launch a number of iconic lamps. Today, Oluce is still active in the
international market, leading the lighting trend with innovative design and high-
quality products.




Calamaio lamp, with its innovative design concept and excellent
manufacturing process, shows extraordinary style. The flexible
rotating head and solid metal frame ensure that the light can be
accurately projected to every corner.




The Oluce Medusa table la
designed by Andrea Quagli
Studio Quaglio Simonelli. The
based on a simple principle: a
into a cylinder. The dome col
the glass cylinder cleverly p
supporting surface of the lamp

able lamp
Simonelli,
ht fixture is
orporated
urce, while
ght to the

In 1968, Italian design giant Marco Zanuso joined hands
with Oluce company to create a unigue lamp masterpiece
Zanuso lamp. The lamp's signature feature is itsispacious
and flexible plexiglass lamp shade, which is paired with a
solid lacquered metal base.
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SRR
(H) - Hongchao Wang
(S) - Ivo Shi

(H) Oluce iIEERBRZHAIOE, (ERRIBRITFEmEh BEFSARKERI ?
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OPINION CIATTI’ | |
FIRENZE
OPINION CIATTI

https://www.opinionciatti.com/en

Opinion Ciatti, born in Tuscany, Italy, has been a representative of high-end

furniture design since 1950 with the idea of "integrating art into life". Combining

traditional craftsmanship with modern design, the brand interprets "less is
more" with minimalist lines, natural materials and restrained color aesthetics. Its
signature products, such as the Lipparini series and Targa armchairs, combine
artistic forms with practical functions to meet the needs of multiple life scenarios.

Adhering to the concept of sustainability, we use FSC certified wood and

environmentally friendly coatings, and cooperate with local craftsmen to extend
the product life cycle. Each piece carries the craftsman's dedication to detail,

from hand-polished wood grain to plant-tanned leather, highlighting the essence
of "Made in Italy". In the exhibition, the audience can touch the material, watch the

Living - 5
documentary, and feel the brand soul of "art and life symbiosis". [ ——
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 series is young and casual, the

lering smooth, like a light movement,

he modern space. Its ergonomic seal
rovides the ultimate comfort experience, bu
a balanced, elegant and highly attractiv




Vanilla is a versatile desk/side table series d
renowned ltalian designer Raffaella Mangiarott
is inspired by simple and elegant lines, aiming
combine aesthetics and functionality throug
inclusive forms. gk ‘ ‘




Interview with Curator

(H) - Hongchao Wang
(L) - Lorenzo Giacopelli

(H) The PTOLOMEO bookshelf achieves "eternal circulation" for furniture through its
disassemblable structure, while the X4 SHORT 360° rotating bedside table further subdivides
modularity into scenarios like wine racks, desks, and more.

This philosophy of "limited modules, unlimited possibilities" seems to run through the entire
brand I've always been curious about how you interpret your brand in your own way. Could
you share with us your brand philosophy and development blueprint in China?

omeo bookcase and the Senzatempo coat rack, both featurlng adjustable height
ns. In China we aim to expand this phllosophy by adaptlng it to local needs,
a
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(H) - Hongchao Wang
(L) - Lorenzo Giacopelli
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CHANGPHEL
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CHANGPHEL
www.changphel.com

CHANGPHEL is a high-end home lifestyle brand rooted in the Himalaya-crossing
region. We cherish the life and art of the snowy homeland. Adhering to a simple
approach, we blend Tibetan traditions with contemporary aesthetics to create
high-quality home products for today. "CHANGPHEL" means "northern Xizang
wool" in the language of Tibetan. The selection of materials and the production
process of CHANGPHEL rugs carry the wisdom of ancient Tibetan culture and
the harmonious coexistence of human beings and nature. In an era where time is
the ultimate luxury, we insist on a purely handmade pace and a close-to-nature
approach. We infuse the thickness of history and the warmth of life into every knot
of our rugs through the hands of our artisans. Far mountains, near heart. In the
thin air, life is thriving. We hope our creations bring you warmth, companionship,
passion and courage to pursue life.
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Difference is Beautiful
The overall carpet surface features a natural color gradient, with soft tonal variations flowing
and blending across the carpet.



Interview with Curator

(H) - Hongchao Wang
(W) - Zegiang Wang

(H) Shangfu chooses Tibetan wool from the Tibetan Plateau as its sole material, but in the
current industrialized textile-driven world, how does the brand quantify the cost of this
adherence to tradition?

(W) Shangfu’'s commitment to materials is not driven by cost considerations. If we were to focus
purely on the raw material cost, then the cheaper and more industrialized New Zealand wool,
which is easier to procure, would be the better choice. However, Tibetan wool from the high
plateau above 4,000 meters is a unique gift from nature.

The special characteristics honed by the harsh environment ensure that Tibetan carpets are
far superior in load-bearing capacity, compressive strength, stain resistance, and the durability
and stability of their colors. This is why it has been proven over thousands of years to be one of
the best materials for carpets and is used by many top international brands.

Only Tibetan carpets made with Tibetan wool by hand can be trea
generatlons ln Tibetan households. As Shangfu is a bran

(W) Shangfu believes that time will only become more valuable in the future. In a world where
meals are pre-made, and with the further development of Al technology, time will be split even
more finely. The sincerity embodied in products crafted by human hands, made by tying each
knot of time, will be the future's top luxury.

Shangfu insists on warm, handmade craftsmanship because machines can mostly only
produce identical, cold, and cheap items that require us to adapt to them. However, handcrafts
made by artisans are the opposite—each user can feel the genuine warmth of the craftsman,
something we are currently lacking.

At the same time, Shangfu's development is not rigid. While adhering to what should be
upheld ‘we hope to keep pace with the times by changing what can be changed through
Io aI innovation. For example one of Shangfu s concepts is "to Iet customers see the

e design reqwrements, allowing traditional craftsmanship to
nent and highlight the value of time.

reta women, who galn economic
ications I, sg !




SHRRARME

(H) - Hongchao Wang
(W) - Zegiang Wang

g{)ﬁ%\@ii‘&ﬁﬁﬁﬁjbé%i%f’ﬁ?ﬂﬂﬁfﬁﬁﬂ, BETWHHRESHET, mETE MRS
GAN?

W) WESFHHANETH T RETNE S, ARPATNEMHEAERE, BBAMSEKER
TIHEEES, B5TRWHBRRIIHNA=FESERFEE, EEARISRFESER
4000 KA EEARTIRISIRIG, S BRIMETER RIS TRRES (RIS AYREBED, J/ERE
A, NSRENMITEHEFEMR, BB RIEMBEEIISAMIISERE, UARILFEE
IR AREB M 2 —, BEIMAERZ EIRAMARG M7 BeigieBRIEME., R
BRRAtFEF LREIEE S SMRE TR LUCUBENEE, MIUEGENSSHSRTE
TRRERImEE, BRATS TR RAOEEFNR TR LLEAIGER, tBRABERTN S BMmeZRRIE S,

(H) SIZEZARZK Jean-Marie Fiori G{FRY (RSHES) RELSHEIUATS STEIMSEE MRS,
XMEESZAEUES, (BTSRRI, LENEATFERIE S A ERFIRE °

(W) SEBR b, FERSRIMEIIESZ LS AENEHR N, FEAILGEHE AT LB 2RI peE,
X—s2 CHANGPHEL WihBEE T2 RBMININEAFIRR, MIURSEEZAR Jean-Marie
Fiori N&1ELEESEAREEREARE GAETANO PESCE, IUREEZAREK KATY, LAZAK
& Jacky Tsai, FEIZEAKRITEXREURMERERRGE SF, (FAERIREHNERESEES,
BB EERNEMN R R 2T AMINESR TR NEERE. 1= FATiea
ITZ, SR EAERREZAHE—FEl, HEREEEnERS BhisailiERiRkiL
XIEIEREENRMRSNIER, HRLEETRFERZAIAI. HMERETS, N

IR B EAREEEEZ R FFSEIR S, [ER T RiREHHITTE REVLES
S5FEXHES. TRHEESHEARNEBEHE: 3
HRENE I ERIERE, ViR
(H) —sKEMR T RYEREE 700 /\AgF L 4R
XA YIRS S TR AOHE, EakE

(W) Wb A RETEFER RS EAIA (B, EN
&, EESRIES EIEA, maskss
FESONESRERSRANECR, LB ESERE
FE—ENFT, KSR, EEAREERIISENE
—MEPEEAREEE S A BEIRE, XIS
EDFARIER, RS2 SR R,
TEILIAEWES, Al — TS

2, SRR AR RS, &
EeATIhRREA fes E e Ea

(H) LRI 90% FitiE L EA , i e
HAMAKE, AREETREAS SR, FUFFHS
ENefEESER? " N

(W) BIBRTHLE, WK TRt s S
2027 FFTHNE N A MEOBIEIEE, EIAEA, \Hlhs
BIDEIF AN NFC 15 H, RARBIE TR BRA

BEBEEEY, BHE, ARE.

Zeqgiang Wang



B€Candle

BECANDLE
www.becandle.com.hk

BeCandle is a fragrance company founded in 2012 at Sai Kung, often regarded
as the back-garden of Hong Kong. The brand operates it's own candle and
aroma production factory in Hong Kong, employs a vibrant team of craftsman,
takes care of each piece of works with hearts and passions, ensures the quality
of each piece of product. BeCandle sources world wide and work closely with
quality fragrance houses and perfumers to develop our fragrance library. With the
inhouse lab, BeCandle has the capability to provide customise fragrance creation
and developmet, and worked with wide range of brands and coporate from
various industry to create bespoke aroma and products.







Spinum Type | kinetic diffuser







Interview with Curator

(H) - Hongchao Wang
(X) -Xavier Tsang

(H) BeCandle’s Dim Sum Candle replicates the texture of rice noodle rolls using wax, while the
VOID series reconstructs the tea ceremony with geometric forms. When entering the mainland
Chinese market, will this strategy of ‘poetic reinterpretation’ of Hong Kong’s local culture be
adapted for regional contexts? For instance, could the scent trail of West Lake Longjing tea
or the lattice window structures of Suzhou gardens be incorporated into candle designs to
achieve aesthetic harmony?

(X) BeCandle’s creations have always been purely about using scent and wax craftsmanship
to record and reflect the interesting, touching, and inspiring elements in our surroundings,

(H) I've known XAVIER for over ten years, from New York to now, and I've witnessed the brand
mature and become increasingly refined, which makes me very happy. Compared to many
mainland Chinese brands, BeCandle has done exceptionally well. I'd like to ask whether the
brand intends to focus more on the high-end market, similar to Le Labo?

(X) When | first met Hong Chao, he was a young designer fresh out of school, just like many
of us who were seeking opportunities to showcase our work. Now, he has become one of the
most sought-after designers and curators both domestically and internationally, and of course,
aspire to achieve such success.

le is that | am a passionate user of fragrance and perfume
i ifferent brands for their products, creativity, and
‘ s and workshops that have been

|




SREARYE

(H) - Hongchao Wang
(X) -Xavier Tsang
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kar-

KAR

www.kar-studio.com

Founded by Steven Yeung in 2020 in China, kar is a home aesthetic brand that
blends oriental wabi-sabi spirits with a contemporary aesthetic attitude. The
brand name “kar” hints at our inner pursuit in the oriental philosophy of “karma”,
which relies on the power of time, nature, and spiritual states. We embrace
causality and emotions through the process of our creations, gradually marching
forward to the truth and essence of all things. The external expressions of our
furniture, objects, space, and lifestyles are aiming to convey our view on beauty
and values. Taking the traditional influences from the past, we create an artistic
language that only belonging to the contemporary period. Under a seemingly
primitive appearance, we seek to pursue the exquisite textures and ultimate
expression of craftsmanship, revealing its powerful inner energy while striking an
elegant balance between living and art.
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What's more, the origi
conventional way of embel
touch of fibreglass ema



"Not by Intention" Collection

The birth of the "Not by Intention" series reveals kar's core philosophy. This series of furniture ;
pieces is concreted by fibreglass based on the shape of hand-made clay moW
random trait from the fingertips of the designer is recorded in the finished product-His state ==

of mind, the strength of pressures, temperatures, emotions and impulses can all be conveyed
through the flexible rendering of fibreglass materials. X




SHERAE

(H) - Hongchao Wang
(S) - Steven Yeung
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nosedit’

NOSEDIT
ig:nosedit_official

At the helm of nosedit® is Sinthia, a seasoned curator with extensive experience
in brand management for renowned names such as Fresh, Jo Malone, and
Charlotte Tilbury. Despite her demanding career and being a mother of two,
Sinthia has always found solace in the magic of scent. The calming effect of
trying different fragrances provided her with a muchneeded escape from the
stresses of daily life. This personal journey led her to create nosedit® — a space
where others could experience the same sense of release and relaxation through
beautiful scents.nosedit®’s interior design was crafted by Benwu Studio with
dedication, earning recognition from CNN as a leader in Chinese design. Benwu
Studio, founded by Hongchao Wang and Peng You, specializes in product,
interior, and installation design. Collaborating with brands like Hermés, LV, and
BMW, its works have been showcased in museums like V&A and UCCA.










SHRRAE
(H) - Hongchao Wang
(S) - Sinthia Shiu
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Sinthia S




ashk

ASTIK

www.astik-living.com

Welcome the vibrant world of ASTIK, THE NEW HIGHCLASS interior brand
that redefines urban living.Drawing inspiration from our customers’dynamic
urban lifestyle, we create not just spaces, but interior experiences.In order
to fulfil our high standards for the products we offer, we work together with
renowned designers who are passionate about creating distinctive homes.We
design distinctively, celebrating novel perspectives, challenging conventions,
and fostering sustainable change.Our aim is to elevate style in dense urban
environments."Our aim is to rethink interior design to overcome space constraints
in urban residential living. We are pushing boundaries to develop sustainable,
smart and versatile products which maximize space and redefine the way we
inhabit our surroundings, enable us to live better."To achieve this, we work with
renowned designers who create our products with a passion for furniture design
and a keen sense of current needs. The careful selection of materials, modularity
and durability of our products is our commitment to a sustainable future.










SERRARME
(H) - Hongchao Wang
(N) - Nils Wagner
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OPEN OBJECT

OPEN OBJECT

Established in 2017, OPEN OBJECT is a design-focused ceramic brand based
in China. The brand re-interprets the notion of ‘Chinese ceramics’ by integrating
modernist design principles with meticulous craftsmanship. OPEN OBJECT seeks
the abstract quality of simple forms and the timeless beauty of well-balanced
proportions.OPEN OBJECT launched the tableware project in 2024, hoping to
enter the daily life of contemporary people more peacefully and considerately.
“Soil” is not only the soil that makes up ceramics, but also land. “Hundred
Soils and Hundred Things” contains the inner vision of using the craftsmanship
of different regions to make ceramic tableware that suits the lives of different
regions. Lt attempts to use local craftsmanship in China and local life. The
awareness, combined with the simple and pure aesthetics that OPEN OBJECT
has always adhered to, brings OPEN OBJECT an aesthetic feast in daily life.










regarded as
inese culture,

eware is carefully made
vailable in three colors:

> not only a practical utensil in
of sustenance and yearning for

A meal adds happiness and joy.




Interview with Curator

(H) - Hongchao Wang
(J) - Jingfeng Fang

(H) In the "OPEN OBJECT" tableware project, how does OPEN OBJECT enhance the sense
of home happiness in contemporary daily life by integrating material characteristics and

craftsmanship from different ceramic regions?

(J) "OPEN OBJECT" is a tableware project launched by OPEN OBJECT in 2024, designed to
seamlessly integrate into modern daily life with practicality and ease of use. "Clay" not only
refers to the raw material of ceramic ware but also symbolizes the diverse soils of different

lands. This project leverages the unique material characteristics and technical expertise of

various ceramic-producing regions to showcase regional cultural narratives, folk tradit
and artisanal heritage. By blending these influences with OPEN OB“ Cls

il

minimalist, and pure aesthetic, the project creates an art

(J) As mentioned earlier, OPEN OBJECT upholds a deliberate and precise approach at every

stage of the design and production process.

sSustainable Design: We emphasize humble, essentialist design, ensuring that the object
itself takes center stage. By applying a "subtractive design" approach, we strip away excess
ornamentation to highlight core functionality. This ensures our products stand the test of time,

both in usability and emotional connection.




S5RREARE
(H) - Hongchao Wang
(J) - Jingfeng Fang
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alter labs

ALTER LABSS

www.alterlabss.com

the narrative furniture and design brand nourished by the cultural fusion and
good vibes. alter labss creates eclectic designs of unusual measurement and
the standard of no standards. products collection is preserved from utilitarian
function, tactile materials and lifestyles.







The design of Heng chair comes from a philosophical research into
traditional Chinese calligraphy.As the saying goes, the simplest stroke is
the most difficult character to write. By capturing the essence of Chinese
calligraphy, the shape of Heng chair is derived, using simple and elegant
brushstroke-like lines to express the philosophy of simplicity.In addition, the
in-line backrest and spindle-shaped structural support also provide perfect
ergonomic comfort.Dedicated to doing everything well, Heng chair returns
to the original in terms of materials, and strives for excellence in design
and craftsmanship. This is the expression of the essence of calligraphy
philosophy in furniture.

Interview with Curator

(H) - Hongchao Wang
(E) - Elliott Chuang

(H) How do you think Alter Labss' design philosophy of "non-standard standards" and
unconventional measurements contributes to enhancing users' home happiness?

(E) If we each uphold non-standard "standards" and adopt a more open and multidimensional
perspective of 'measurement” to understand living environments across different lifestyles
and cultural backgrounds, we can embrace diversity, integration, and coexistence with an
attitude of inclusivity. By sensing both nature and our inner needs, our lives can be practiced in
balance and purity, ultimately leading to happiness.




SRBRARYE
(H) - Hongchao Wang
(E) - Elliott Chuang
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Egiott Chuang
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ARIAKE
https://www.ariakecollection.com

Ariake is a furniture brand founded by Hirata Chair and Legnatec in Saga, Japan,
combining traditional craftsmanship with modern design. The brand name,
derived from the Ariake Sea in Kyushu, symbolizes a new beginning. Since its
establishment in 1963, Hirata Chair has been known for its refined dining tables
and chairs, while Legnatec is recognized for its innovation and flexibility. Ariake
seeks to drive furniture innovation and cultural heritage through collaborations
with global designers and intensive workshops, integrating design and
production. Its products use high-quality wood and special dyes, showcasing
the perfect fusion of Japanese tradition and modern aesthetics. Ariake is not just
a furniture brand but a lifestyle that advocates for quality living and inner peace,
creating warm and comfortable spaces through its designs.







Ariake furniture, named after the Ariake
Sea, symbolizes “dawn” in panese. It
blends traditional craftsmanshipiwith modern
aesthetics,aiming to set a ne enchmark for
Japanese furniture.
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Interview with Curator

(H) - Hongchao Wang
(K) -Kengo Kabashima

(H) How does Ariake enhance the home living experience for consumers by blending
traditional Japanese craftsmanship with modern design?

(K) Ariake enhances home living by integrating traditional Japanese craftsmanship with
modern design in a way that respects heritage while embracing contemporary lifestyles. Each
piece is crafted using time-honored woodworking techniques, such as kumiko joinery, hand-
finishing, and natural oil treatments, ensuring both durability and a tactile warmth that enriches
daily life.

A key example is the Ariake Design Workshop, where international designers immerse

themselves in Japanese craftsmanship by working side by side with artisans in Saga, Japan. f

During the 2023 workshop, designers like Gabriel Tan, Keiji Ashizawa, and Norm Al

(K)Sustainability is deeply embedded in Ariake’s design philosophy, influencing both material
selection and production methods. We emphasize the use of locally sourced and responsibly
managed wood, such as hinoki (Japanese cypress) and sugi (cedar), which are cultivated
sustainably in forests within Saga Prefecture.

A compelling example is our 2023 Design Workshop, where designers visited a local hinoki
forest to observe sustainable forestry practices firsthand. They learned how trees are grown,
harvested, and processed with minimal environmental impact, inspiring them to create furniture
that maximizes material efficiency and reduces waste. One outcome was the Hinoki Chair,
which utilizes cypress wood from these sustainably managed forests, offering a lightweight yet
durable seating option.

Additionally, we integrate traditional materials in eco-conscious ways, such as handcrafted

washi paper for cabinets. By working with Nao Washi, a 300-year-old family-owned workshop,

we ensure that ancient papermaking techniques are preserved while incorporating them into
" modern furniture.
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davide groppi

DAVIDE GROPPI
https://www.davidegroppi.com

Davide Groppi, an esteemed ltalian lighting brand established by designer
Davide Groppi in 1988, is renowned for its commitment to simplicity,
weightlessness, emotion, creative invention, and amazement. The brand
masterfully integrates light with space, providing distinctive lighting solutions
tailored for residences, stores, public spaces, offices, events, restaurants,
museums, hotels, and numerous other environments. Iconic products like Moon,
Infinito, and Sampei have accumulated a multitude of international design
awards, securing Davide Groppi a prestigious reputation on a global scale.







Vis a Vis is a magic trick, between technique and illusion:
Once again, we decided to take away, seeking only the light.
Transparency is the main feature of this battery-powered lamp.




-surface makes every lamp
| floor versions available.




Multidisciplinary
Objects

System

Art

Innovation
Creativity

MOSAIC

https://www.xjtlu.edu.cn/en/study/departments/design-school/industrial-design/
mosaic-design-dim-sum-2025

MOSAIC—short for Multidisciplinary Objects, Systems, Art, Innovation, and
Creativity—is an idea shop emerging from the Industrial Design Department at
XJTLU. Unlike traditional design studios or retail spaces, MOSAIC is a platform
for showcasing early-stage concepts, experimental designs, and visionary ideas.
As a fusion of academic research and creative exploration, MOSAIC highlights
innovative design thinking, sustainable approaches, and the intersection of
technology and culture. Through speculative prototypes, multidisciplinary
collaborations, and conceptual artifacts, we invite external partners—industries,
researchers, and creative minds—to engage with our ideas, co-develop future
projects, and bring pioneering concepts to life.
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Interview with Curator

(H) - Hongchao Wang
(R) - Roger Cheng Hung Lo

As the only institution with an academic character at Design Dim Sum 2025, MOSAIC’s dual
role as both observer and exhibitor sets it apart from other commercial brands. Therefore, the
questions should emphasize its bridging function between academic research, experimental
design, and practical application, while closely aligning with the curatorial theme “Domestic
Happiness.”

(H) As a platform that showcases early concepts, experimental designs, and forward-looking
ideas, how does MOSAIC explore “domestic happiness” through experimental design? Which
projects or prototypes focus on future living spaces, emotional interaction, or the experience of
happiness?

with new materials — seeking smarter and more efficient methods for home manufacturing
through digital design and parametric modeling — but also on reviving traditional craftsmanship
within a modern design context. For instance, experiments with ceramic lamps and sustainable
furniture combine traditional methods with modern technology, ensuring that home products
are not only functional but also carry cultural value and market potential.

At the same time, we are attentive to the commercialization potential of sustainable design.
Through MOSAIC, we aim to connect businesses and research institutions so that these
experimental concepts do not remain confined to the academic sphere, but gradually transition
into practical application. Although the current exhibition mainly focuses on experiments with
Lad$ I structures, MOSAIC will further expand its research areas in the future to include

i re, and transformable materials, exploring the pathway from

ucts andlbringing new development possibilities to the
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Since 2015, Benwu Studio has ventured into the luxury residential and hospitality design
market, working on projects for notable figures such as supermodel Lv Yan, actress Yan Ni, as
well as the presidents of Liby Group and Tiens Group, with projects spanning China, the UK,
and Hong Kong.

Benwu's art and design works have been exhibited at the V&A Museum in Shenzhen, the
UCCA Center for Contemporary Art, the Museum of Applied Arts in Sydney, the Museum of
Applied Arts in Leipzig, and the Barcelona Design Museum.

Benwu Studio has been invited as a guest speaker at events organized by Dezeen, Milan
Furniture Fair, Hermes, Vacheron Constantin, Design Shanghai, Shenzhen Design Week, the
WISE Awards, Lausanne University of Art and Design (ECAL), Frame Magazine, and Swissnex
at the Swiss Embassy. Their designs have been showcased at primary international design
weeks and exhibitions, including Design Miami, London Design Week, New York Furniture Fa
Dutch Design Week, Design Shanghai, and Dubai Design Week.

The studio’s brand strategy division also leverages its extensive experien

with Fortune 500 companies to provide guidance and tra,tegl'g. N

brands, offering valuable insights and
1 1 Y
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International Awards

® 2012 | A+ Young Designer Award | New York International Gift Fair | USA
® 2014 | HAY Designer Award (Finalist) | Denmark

® 2014 | Vacheron Constantin Award | Switzerland

® 2014 | Mention trés bien| ECAL | Switzerland

® 2014 | Design Challenge Winner | UK

® 2015 | ELLE Deco EDIDA Design Award | China

® 2016 | Emerging Designer Award | AD | China

® 2016 | Young Designer of the Year Award | DWELL | Canada

® 2017 | Generation T 100 Emerging Talents in China | Tatler | Hong Kong
® 2019 | Global Creative Competition Winner | Lane Crawford | Hong Kong
® 2020 | China-Netherlands Environmental Packaging Award Winner | Netherlands
® 2021 | Lohas 100 Green Design Items | China

® 2021 | 360° Top 100 Best Design Awards | China
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Exhibitions

® 2012 | New York International Gift Fair (USA) | ICFF, Designboom Mart (USA)

© 2013 | Dutch Design Week (Netherlands)

® 2014 | Formland (Denmark) | Paris Design Week (France)

® 2015 | Milan Furniture Fair (ltaly) | Paris Design Week (France) | London Design Festival (UK)

| Beijing Design Week (China) | Lane Crawford "Visions of the New Generation" (China) | Dubai
Design Week (UAE)
® 2016 | Ambiente Fair Frankfurt (Germany) | Design Shanghai (China) | Paris Design Week

(France) | London Design Festival (UK)

® 2017 | Design Shanghai (China) | ECAL Exhibition (Switzerland)

® 2018 | Cuunion Concept Exhibition (China) | Craft: The Reset (China) | The Creator’s Exhibiti
(China) | Milan Furniture Fair Shanghai Edition (China) P,

® 2019 | Mini Shophouse Exhibition (China) | Digital Art Hon

Exhibition (China) )
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Benwu Edition:
Redefining Contemporary Design

Benwu Edition is an independent designer brand based in Shanghai, officially launched
Milan Salone Del Mobile 2015. Under the Direction of Chinese Designer Hongchao Wang,
the brand is dedicated to pioneering a new generation of sustainable furniture, lighting, and
home accessories, reimagining everyday life through the lens of innovation and contemporary
design.

Drawing inspiration from progressive fashion, Benwu Edition embodies a design philosophy
centered around playfulness, functionality, and artistic expression. By integrating exceptional
craftsmanship, premium materials, and new technology , the brand creates distinctive,
culturally rich designs that tell compelling stories. More than just a commitment to sustainability,
Benwu Edition seeks to harmoniously blend aesthetics, functionality, and cultural narratives,
ensuring that every creation resonates emotionally and becomes an integral part of daily life.
The brand has established its flagship showroom in Shanghai and continues to expand its
presence . Benwu Edition also offers bespoke design services for prestigious brands, luxury
hotels, and private residences. Its Benwu Edition Limited series features exclusive, collectible
art pieces, elevating the brand into the realm of fine art and design collectibles, bridging the
worlds of contemporary furniture and artistic craftsmanship.

In 2019, Benwu Edition was honored with the Lane Crawford Creative Call Out Award in Hong
Kong, becoming the only furniture brand to receive this prestigious accolade and securing
a retail presence at Lane Crawford. In 2024, the brand further expanded its global influence
with a dedicated retail showroom collaboration with nosedit, IFC Central, Hong Kong.Blurring
the boundaries between contemporary art and furniture design, Benwu Edition’s creations
demonstrate unparalleled spatial adaptability. Notable projects include the Artium F loor Lamp,
showcased at MARNI's flagship store in Shanghai, where its sculptural presence and exquisite
illumination enhance the boutique’s refined atmosphere. The Artium Pendant, selected for Louis
Vuitton’s 11th-floor Shanghai office, underscores the brand’s international appeal. Meanwhile,
the Eskimo Chaise, featured in Dior's Sanya boutique, and the Bund Sofa, the centerpiece of
BNS nightclub, exemplify the brand’s ability to harmonize with diverse luxury environments,
exuding an effortless yet distinctive presence.

On the global stage, Benwu Edition has garnered multiple accolades, including the
Good Design Award (USA), Frame Award and several other international honors. These
prestigious awards affirm the brand’s design excellence and visionary innovation. Committed
to sustainability, Benwu Edition actively integrates eco-conscious materials and green
manufacturing processes, pioneering advancements in environmentally responsible design.
The brand’s ongoing pursuit of sustainable innovation reflects a profound dedication to
social responsibility, shaping a future where design not only inspires but also fosters a more
meaningful and conscientious way of living. Looking forward, Benwu Edition will continue
to push the boundaries of creativity and innovation, elevating Chinese design on the global
stage while pioneering new frontiers in furniture and collectible design. With an unwavering
commitment to excellence and artistic integrity, the brand challenges conventions, sets new
aesthetic paradigms, and defines a global design identity that embodies artistic depth, cultural
significance, and sustainability.
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Milestones of Excellence

- 2015 Debut of the Apartment Shanghai furniture collection at Milan Design Week, marking
the official launch of Benwu Edition

- 2018 Sumo Chair added to the permanent collection of the Powerhouse Museum, Sydney

- 2019 Sumo Chair and CCC Chair added to the permanent collection of the V&A Museum, SZ
- 2019 Winner of the Lane Crawford Creative Call Out Award, Hong Kong

- 2020 Recipient of the Good Design Award, USA

- 2021 Collaboration with Pepsi, creating the first piano made from recycled bottle caps

- 2022 Frame Award / Exhibited at DESIGN MIAMI Shanghai

- 2023 Exclusive showcase at DESIGN SHANGHAI, presenting the full collection

- 2024 Opening of Benwu Edition showrooms in Shanghai and Hong Kong

Design Philosophy
1. Balancing Modernity and Tradition

Benwu Edition upholds the principle of "creating trends rather than following them,"
reinterpreting Chinese traditional craftsmanship through a contemporary lens. Deeply
influenced by Chinese philosophy and modern minimalism, the brand explores the delicate
equilibrium between heritage and the future, utilizing sustainable materials to redefine timeless
elegance.

2. The Dialogue Between Objects and People

At its core, Benwu Edition emphasizes the relationship between people, objects, and space,
examining how design shapes human interaction. For instance, the Bund Sofa was conceived
with an embracing form, ensuring that it not only offers supreme comfort but also conveys a
profound sense of belonging and warmth.

3. The Intersection of Craft and Technology

The brand believes that mass production should never compromise artisanal quality. To
maintain an unparalleled standard of refinement, Benwu Edition incorporates techniques such
as 5-axis CNC machining, intricate metal inlays, and masterful hand-weaving, ensuring each
piece embodies precision, character, and soul.

4. Design as a Vessel of Cultural Memory
Benwu Edition is renowned for integrating urban narratives into its design language. The

Racecourse Table, for example, is inspired by Shanghai’s historic racecourses, presenting a
contemporary reinterpretation of urban evolution and memory preservation.
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Benwu Edition Limited: A Collector’s Vision

In 2019, Benwu Edition introduced its exclusive collectible series, Benwu Edition Limited,
reflecting the brand’s devotion to artistic mastery, inspiration, and craftsmanship. This highly
curated collection features the most refined, exceptional iterations of its iconic designs, tailored
for serious collectors and connoisseurs. It seeks to transcend boundaries, uniting art, culture,
and collectible design to establish a new paradigm of luxury craftsmanship.

Bespoke Services: Tailored Design Excellence

The Benwu Edition Bespoke Division is dedicated to delivering exceptional, tailor-made
design solutions, understanding that every project is unique. The process begins with in-depth
client consultations, ensuring that every detail is meticulously curated. Our team of renowned
designers and master artisans works with unparalleled precision, offering customized finishes,
materials, and configurations to create truly distinctive boutique hotels, corporate spaces,
and luxury residences. With an unwavering commitment to craftsmanship and quality, Benwu
Edition ensures that every bespoke creation is a reflection of individuality and excellence.

A Manifesto for Contemporary Design

Timeless aesthetics, functionality, craftsmanship, and authenticity define Benwu Edition. By
integrating new materials, bold creative thinking, and cultural depth, the brand is reshaping
the future of contemporary design. Inspired by the Zen Buddhist concept of “Benwu” ( A7)
— meaning “absence” or “emptiness”, the brand embodies a philosophy of innovation beyond
convention, creating rather than following trends.
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